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Asphalt Contractors ¢ 508-898-9293 ¢« www.rlgoldman.com

Paving Asphalt Repairs Pulverization/Milling Tennis Court
Seal Coating Line Striping Parking Lot Pickleball Courts
Crack Sealing Concrete Work Recons truction Recrea tion Surfaces
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Full Service Steel Fabrication & Erection

e Structural Steel e« Joists & Deck
e Misc. Metals e Design-Build

e Fabrication e In-House Detailing ;CER-”F'ED
: FABRICATOR

e Erection e Stairs & Rails . & ERECTOR
e Crane Rental e Material Tracking

slchassesteelfab.com
INFO@SLCHASSESTEELFAB.COM

8 CHRISTINE DRIVE, HUDSON, NH | 603-886-3436
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SWANS

-A CENT

262 SWANSEA MALL DR, SWANSEA, MA
LEASING RETAIL, OFFICE, AND INDUSTRIAL SPACE

1,500 TO 90,000 +/- SF AVAILABLE

e ANCHORED BY A 153,000 +/- SF WALMART

SUPERCENTER

e WALMART INCLUDES FULL GROCERY AND REPORTED
TO SEE OVER 1.6 MILLION VISITOR PER YEAR

e MULTIPLE ACCESS POINTS

RETAIL INQUIRIES

Chris McMahon
781.862.9700

cim@sumrp.com

ROUTE 6

1
a1 D
|
|
r

5 FO
R LEASE

e LOCATED AT THE EXIT 8 INTERSECTION OF 1-195 AND

e 15 MINUTES FROM DOWNTOWN PROVIDENCE
e CONVENIENT ACCESS THROUGHOUT GREATER

PROVIDENCE AND THE SOUTHEASTERN
MASSACHUSETTS REGION

INDUSTRIAL/OFFICE
INQUIRIES

Mike Giuttari
401.261.5196

mike@mgcommercial.com

LANDLORD/DEVELOPER
INQUIRIES

James Tobin
603.315.4668

itobin@bradysullivan.com
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Featured Exclusive Listings

GLOBAL REACH, LOCAL EXPERTISE.

#1 $1.1B 108

Closed Sales in Most Recent Year

in Exclusive Listings Value of Recently Closed Transactions _
i NEW ENGLAND NEW ENGLAND
$9,320,000 $6,776,000 $5,698,500
@ Johnston, RI @ Kingston, NY @
Atwood Medical Condos QuickChek Express Nouria Gas, Convenience & Dunkin'
Repriced Asset with Development Upside Absolute NNN Lease NNN Lease

Includes 1.9-Acre Lot Over 6 Years Remaining

$4,900,000 $4,250,000 $2,350,000
@ Needham, MA @ Berlin, MA | Childcare - Under Contract @ Stonington, CT
Needham Gateway Shops Leasehold Growing Room Mystic Development Parcel
Panera Bread Anchored Shopping Center NNN Lease 7.20 Acres of Land
93% Occupied Over 9 Years Remaining 5.5 Acres Buildable
$2,625,000 $2,195,000 $1,100,000
© wmystic, cT © Ppiainfield, CT © Berlin, MA
Boutique Hotel 200+ Unit Development Parcel Riverbridge Village

AirBnB or VRBO Interstate Frontage and Access

Zoned for Hospitality 20-Acre Multifamily Development Parcel

Laurie Ann (L.A.) Drinkwater, CCIM

Senior Vice President Investments
Senior Director, Retail & Net Lease Divisions
laurieann.drinkwater@marcusmillichap.com

(617) 896-7230 | Boston

Real Estate Investment Sales | Financing | Research | Advisory Services

Many Uses Allowed

Near Solomon Pond Mall

Seth J. Richard

First Vice President Investments

Senior Director, Retail & Net Lease Divisions
seth.richard@marcusmillichap.com

(212) 430-5164 | Manhattan
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303 COMMERCIAL STREET

MALDEN, MASSACHUSETTS

Build to Suit: 46,000 SF 1st Class Flex | Industrial | R&D Space

DESCRIPTION:

303 Commercial Street represents a rare build
to suit opportunity for a state-of-the-art 1st
Class Flex, Industrial, or R&D facility. The
property is comprised of approximately 2.15
acres of land with the opportunity to construct
up to 46,000 SF. Ceiling heights, HVAC, loading
and surface parking can be configured to your
exact needs.

Work with Combined Properties’ full service, in
house team of experts to design and build your
next facility from the ground up!

CONTACT:
Greg Regazzini, SVP, Director of Leasing

gregazzini@combinedproperties.com
ph:781.321.7800, ext. 318
www.combinedproperties.com

CORPORATE NEIGHBORS:

Google Tufts Medical Center

Cambridge Health National Grid

Alliance Family Medical

Center New England Coffee

Stop & Shop Wegmans

110 Grill Cvs

Learn more at:
CombinedProperties.com

Creating Better Places to Live, Work and Play.®

LOCATION:

Strategically located in the heart of the Boston/
Cambridge Innerbelt; 303 Commercial Street is
just 5 miles North of Logan International Airport,
Boston’s Government Center, and MIT.

This site is situated between two rapid transit
subway stops and in close proximity to Interstate
ER

The site is surrounded by dozens of fine
restaurants, health clubs, high quality retailers,
and a roster of world class corporations.

COMBINED PROPERTIES, INC. | 295 CANAL ST., SUITE 500 | MALDEN, MA 02148 | 781.321.7800 | WWW.COMBINEDPROPERTIES.COM
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COMMERCIAL CONNECTION

www.commercial-re.com

203-396-7777

For Sale $1.1 Million FOR LEASE FOR LEASE For Sale $1.5 Million
Oxford - 140 Oxford Rd (RT67)  145-183 Chase Ave - Waterbury 36,000 SF Former Cinema New Milford - 245 Danbury Rd
15.66 Acres - Commercial Zone. ForLease upto 3 padsiteswith sizesranging Waterbury (RT 7)
Proposed 60,000 SF Retail Development.  from 3,000 SF to 10,000 SF. 290’ frontage on Electronic Billboard to advertise Diner business and Property For Sale
Close to Quarry Walk Development. Chase Ave -200 depth. Zoned CA. Excellent space on RT 69 / Wolcott Street. 3,536 SF building with basement
17,200 Traffic Count - Signalized driveway visibility. Across from Stop & Shop - Target Call for more info. .33 Acres - Zoned 1.
- Taco Bell - McDonald’s 16,200 vehicle traffic count
FOR LEASE FOR LEASE
West Gate Office Building - Cheshire FOR LEASE 185 Huntingdon Ave.
Three story multi-tenanted Class A 155 Thomaston Avenue Waterbury
of Office Building various size suites Waterbury 26,700 SF Industrial Building FOR SALE / LEASE
available. Off of -84 & I-691 connecting  Join Cherry Valley — Deal on Wheels — 16’-18’ ceiling - $6.95 NNN RT 6 - Park Road - Windham CT
to Rt. I-91. 2nd Fl - 7,200 SF. Existing Wendy’s — Dunkin — Taco Bell. Spaces  Sub dividable 11,700 SF & 13,000 SF 4 Acres corner parcel. Across from
pricing info - $18.50 Gross - Included from 2,000 — 35,000 SF. Looking for Walmart. 21,200 traffic count.
- heat & utilities, taxes and CAM. New Laundry Mart - Barbershop. Proposed Gas Station site
owners - major renovations. Close to Downtown — Bus Route Build to suit possible
FOR LEASE
50 Store Avenue FOI? LEASE
Waterbury 112 Bridge Street
Join Family Dollar — Rick’s Comic, el lis Naugatuck CT (RT 68 )
East Gate Restaurant. 3,500 SF End $1,886,000 - 8% Cap Rate 1,500 SF available.
Cap — 3,000 SF & 1,200 SF. Adliictal: 6 Benson Rd - Oxford Join Chipotle and Hartford Healthcare
Call for more info. $1,432,500 - 8% Cap Rate Fully leased Investment Property.  across from BigY; adjacent to O'Riley’s
100 Church Street — Naugatuck 23,720 SF Ind. Property on 4.07 Acres. Auto Parts. New Retail Development.
Fully Leased Mixed Use Investment. 4 Tenants with long term leases. Traffic light access.

2 Store with Long Term Leases. Adjacent to the Oxford Airport.
6 Renovated Apartments.
All Utilities separately Metered.

Contact: John Famiglietti 203-596-7777 john@commercial-re.com

Licensed in CT - MA - NY
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HORVATH, . TREMBLAY

INVESTMENT REAL ESTATE BROKERAGE
SINGLE TENANT | MULTI-TENANT | 1031 EXCHANGE

Ledyard National Bank Petco Plaza Ledyard National Bank
West Lebanon, NH Peabody, MA New London, NH
$1,037,037 $12,551,862 $2,074,074

¢ Vv V¥V

Starbucks Dunkin’ Plaza CVS
Derry, NH Saugus, MA Seaford, NY
$2,300,000 $3,344,500 $8,000,000

¢ Vv V¥V

Grab & Go Minimart Midway Plaza Salem Plaza
East Providence, RI Niantic, CT Salem, CT
$515,000 $6,250,000 $2,632,864

Ethan Cole, RI Broker, License REB0O018287, CT Broker, License REB.0791749, NH Principal Broker, VA Broker, License 0225258175

2,000+ $7 BILLION+ TOP RANKED

TRANSACTIONS IN 44 STATES IN RECENT TRANSACTIONS INDUSTRY LEADING FIRM

HORVATHTREMBLAY.COM

BETHESDA, MD | BOSTON, MA | CHICAGO,IL | FORT LAUDERDALE,FL | FOXBORO, MA | JACKSONVILLE, FL
MIAMI, FL | NEW YORK, NY | PHILADELPHIA, PA | SADDLE BROOK, NJ | SHELTON,CT | TAMPA,FL | WASHINGTON, DC
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*Potential returns and appreciation are never guaranteed and loss of principal is possible. Please speak with your CPA and attorney for tax and legal advice.*The There is a risk Investors may not receive distributions, along with a risk of loss of principal invested. This material
does not constitute an offer to sell nor a solicitation of an offer to buy any security. Such offers can be made only by the confidential Private Placement Memorandum (the “Memorandum”). Please read the entire Memorandum paying special attention to the risk section prior
investing. IRC Section 1031, IRC Section 1033 and IRC Section 721 are complex tax codes therefore you should consult your tax or legal professional for details regarding your situation. This material is not to be construed as tax or legal advice. There are material risks associated
with investing in real estate securities including illiquidity, vacancies, general market conditions and competition, lack of operating history, interest rate risks, general risks of owning/operating commercial and multifamily properties, financing risks, potential adverse tax
consequences, general economic risks, development risks and long hold periods. There is a risk of loss of the entire investment principal. Past performance is not a guarantee of future results. Potential cash flow, potential returns and potential appreciation are not guaranteed.

Securities offered through FNEX Capital, member FINRA SIPC.
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Consigli Construction Go. breaks ground on
new $17.9 million Williamstown fire station

WILLIAMSTOWN, MA Members of the
Williamstown Fire District, joined
by local and state officials, cele-
brated the public groundbreaking
for its new station. The facility
was designed by edmSTUDIO,
with Robert Mitchell of Mitchell
Associates Architects serving as
lead. Consigli Construction Co.,
Inc. is the general contractor, and
Skanska Integrated Solutions (SIS)
serves as the owner’s representa-
tive. Construction is expected to
complete in early 2026.

Since its current station was
built in 1950, the district has tak-
en on added responsibilities, fire
equipment has grown larger, and
the safety requirements for stations
have greatly expanded. The new,
22,000 s/f building is designed for
the long future to be an operational,
safe, and sustainable facility that
aims for net carbon zero certifica-
tion from the International Future
Living Institute. The two-story
building will include a five-lane
apparatus bay with adequate space
for safe movement around vehicles,
sufficient storage of all personal
protective equipment, and a new,
modern training and emergency
operation center for the town. To
protect the health and safety of
firefighters, thenew station willalso
include “hot” and “cold” zones to
separate contaminated equipment
and gear from the station ’s living
and public spaces, as well as decon-
tamination for the firefighters and
their protective equipment. To help
meet net carbon zero certification
for the building, 100% of'its energy
will be generated renewably by
photovoltaic equipment on site.

The construction cost is $17.9
million, which when added to
design and other expenses, brings
the project within the $22.5 mil-
lion limit approved by the town’s
voters at a district-wide meeting.
Defraying that cost will be dona-
tions of $5 million from Williams
College, $500,000 from The Clark
Art Institute, and $225,000 of
American Rescue Plan Act funds

from the town.

“Today wesstick our shovelsinthe
ground and move forward to build
whatIwould considerastate-of-the-
artfirestation forthe firefightersand
itscommunity,”’said fire chiefCraig
Pedercini. “This building will be net
zero compliant and provide for the
department and our community for
many years to come.”

“Consigli is excited to continue
our partnership with the project
team and fire district as we move
into the construction phase of the
fire station project. From the very
beginning of our involvement, it
has been inspiring to see this team
work together to deliver an ambi-
tiously sustainable project on time
and within budget,” said Michael
Wood, Consigli Construction, proj-
ect executive. “We are committed
to safely delivering a state-of-the-
art-facility for the Williamstown
Fire District that will allow for the
continued protection and safety
of the Williamstown community
now and in the future, and we look
forward to continued collaboration
and success through the completion
of construction.”

“edmSTUDIO and Mitchell
Associates are proud to be part of
the design team for the new Wil-
liamstown Fire Station that will
set a benchmark for innovation,
sustainability, and community
safety. Designed with the most up-
to-date fire station design standards,
this facility strives to safeguard the
health of the volunteer firefighters,
enhanceresponsetimes,and ensure
the safety of the community. The
station will also reflect the commu-
nity’scommitmentto sustainability
and will be used as a shining exam-
pleoffirestationdesignacross New
England. Our close collaboration
with town representatives and the
construction team has been key to
our success, and we look forward
to continuing this partnership to
delivera facility thatexceeds expec-
tations and serves the community
for many decades to come,” said
Chris Wante of edmSTUDIO.

Strickling and Dube of Sky Realty
Group broker $1.92 million sale

NEW BRITAIN, €T A Connecticut
shoreline-based investor has ac-
quired the mixed-use brick build-

Sandy Strickling  Anne-Marie Dube

ing, known as the Rao Building,
for$1.92 million ($128,000/unit).
Sandy Strickling and Anne-Marie
Dube of Sky Realty Group bro-
kered the deal.

The 15-unit luxury apartment
building is located at 160 Main
St. The building features ground
level retail space with 14 luxury
apartment units on the 2 - 5%
floors. The property consists
of: five one-bedroom, seven
two-bedroom, and two three-bed-
room and two-bath apartments.

The building was fully restored

and renovated
over the last 15
years including
new kitchens
with stainless
steel appliances,
granite counter-
tops, dishwasher,
disposal, air con-
ditioning, large
bay windows,
exposed beams,
tiled backsplash-
es, and laundry
inside each unit.
All utilities are
tenant paid. Fea-
turesinclude 11 ft.
tall ceilings, large
closets, hardwood
floors, and lots of
natural light from
doublepaned win-
dows. The prop-
erty is located in
downtown district
of the city.
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Pedigree Public Relations

Pedigree PR is a full-service agency with a special

expertise in B2B industries, including construction,

commercial real estate, engineering, architecture,
high-tech, medical devices, and more.

508.361.7539, jeffla'vé_ry@pedigreepr.com
www.pedigreepr.com

DEVELOPMENT
OPPORTUNITY
FOR SALE

117 Reservoir Rd. Vernon CT
Call for Pricing

15 acres

« Previous Sports
Complex

« Off of 1-84 (exit 67)

« Parking Lot with
Plenty of Spaces

Science from Scientists
leases 4,700 s/f at GCummings
Properties’ Tower Office Park

WOBURN, MA Educational non-
profit Science from Scientists is
growing its Northeastern footprint
with a new 4,700 s/f facility. The
national firm moved its New En-
gland headquarters from Bedford
to Cummings Properties’ Tower
Office Park campus.

“Woburn is a great central hub
for Science from Scientists’ grow-
ing New England operation,” said
Cummings Properties senior leas-
ing director Mike Truesdale. “And
with Tower Office Park located
right at the junction of 1-93 and
1-95, you can’t beat the highway
accessibility.”

Truesdale worked with Annie
Coe, senior advisor at Colliers, on
the lease.

“Cummings is a mission-driven
organization, and it’s always very
satisfyingtoaccommodate nonprof-
its that are working to bring about
abetter tomorrow,” said Truesdale.
“It was a pleasure working with
Annie and her team to identify just
the right space for this client.”

Science from Scientists first
became connected with Cum-
mings Properties in 2018, when
the nonprofit received a $100,000
grant from the firm’s philanthropic
affiliate, Cummings Foundation.
According to Truesdale, the Cum-
mings organization has awarded
a total of more than $500 million
to date.

Worth Avenue Capital, LLC closes $1.1 million
commercial loan to a CT real estate developer

HARTFORD, CT Worth Avenue Capi-
tal, LLC (WAC) has closed a $1.1
million commercial loan to a real
estate developer whohasreal estate
holdingsinseven states throughout
the eastern seaboard of the U.S.
The loan is secured by a blanket
mortgage on a commercial prop-
erty in West Hartford, as well as a
commercial property in Owings
Mills, MD withanunderlying LTV
of approximately 40%.

The sponsor is one of WAC’s re-
peatborrowers who continues to be
a very active real estate developer
in the region. In fact, within the
lastseveral days, the sponsorsolda

portion of his holdings on Asylum
Ave. in West Hartford for $22.24
million that abuts the property that
WAC used as partial collateral for
this new loan origination.

The property in Owings Mills,
MD is located in the hub of an
established, dense retail trade area
ina premier development location
that is perfect for the acquisition of
“big box” tenants.

The sponsoris constantly buying
and selling properties in the region
and his development business is
very fluid. He expects to pay off
WAC’sbridge loan from the sale of
another property in the near term.

D]J)s]A

ARCHITECTURE PC
508.697.8200

DJSA.COM
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The rising tide of apartment tax assessments in
Connecticut: A property owner’s perspective

Josephine
Aberle

Ascendant
Valuation Advisors

Connecticut, often recognized
for its picturesque landscapes,
quaint towns, and proximity to
major metropolitan areas, has
been a desirable place for prop-
erty owners, especially for those
investing in apartment buildings.
However, recent years have seen
a significant rise in apartment
tax assessments, a trend that has
caused concern among property
owners throughout the state. This
article explores the reasons behind
the increased tax assessments and
the broader impact these have on
property owners and the real estate
market in Connecticut.

Understanding

Property Tax Assessments

Property tax assessments are a
critical component of the revenue
systems for municipalities. These
assessments determine the value
of a property, which in turn dic-
tates the amount of tax owed by
the property owner. The tax rate
is applied to the assessed value
of the property, generating funds
that support local schools, public
safety, infrastructure, and other
municipal services.

The assessment process typ-
ically involves a review of the
property’s market value, which is
influenced by factors such as loca-
tion, property condition, and mar-
ket trends. In Connecticut, towns
and cities are mandated to conduct
property revaluations every five
years to ensure that assessments
reflect current market conditions.
This revaluation process leads to

changes in property assessments,
which directly affect tax bills.
Rising Apartment Tax
Assessments: A Closer Look

Inrecent years, property owners
in Connecticut have observed a
marked increase in the tax assess-
ments of theirapartment buildings.
This increase is attributed to mul-
tiple factors including:

Rising Property Values: Con-
necticut has experienced signifi-
cantreal estate growth, particularly
in urban and suburban areas. With
aninflux ofresidents seeking hous-
ingoutside of major cities, property
valueshave grown. Thisincreasein
market value has directly impacted
tax assessments, as higher property
valuesresultinhigherassessments.

Municipal Budget Needs:
Connecticut’s municipalities con-
tinue to face increasing budgetary
pressures, often driven by rising
costs in public services, education,
and infrastructure maintenance.
To address these financial needs,
municipalities may rely more
heavily on property taxes, leading
to higher assessments to generate
additional revenue.

Revaluation Schedules: The
five-year revaluation cycle man-
dated by the state means that
property owners can experience
significant jumps in their assess-
ments when market conditions
change. A period of rapid property
value appreciation, as seen in
recent years, can result in steep
assessment increases during the
revaluation process.

Shift in Tax Burden: In some
cases, there may be a shiftin the tax
burden from one class of property
to another. For instance, if resi-
dential properties see less growth
in value compared to commercial

properties, the tax burden may
shift more heavily onto apartment
buildings and other commercial
real estate.
The Impact on
Property Owners

The increase in apartment tax
assessments has had a substan-
tial impact on property owners,
creating financial and operational
challenges. These challenges can
vary depending on the size of the
property, its location, and the finan-
cial position of the owner.

Increased Financial Burden:
Higher tax assessments lead to
higher property tax bills, which
increases the financial burden on
property owners. This typically
means allocating a larger portion
of rental income towards covering
tax expenses, reducing profitability
and cash flow.

Rent Increases: To offset the
rising costs associated with higher
property taxes, property owners
naturally feel compelledtoincrease
rent. This creates a challenging
balancing act, as raising rents too
high could lead to increased va-
cancy rates or drive tenants away,
while not raising rents could strain
the financial sustainability of the
property.

Property Maintenance and
Investment: The increased tax
burden limits a property own-
er’s ability to invest in property
maintenance and improvements.
When a sizable portion of income
is directed towards taxes, there
is less available cash for repairs
and upgrades, which negatively
impacts the property’s long-term
value and appeal to tenants.

Market Competitiveness:
Higher operating costs due to in-
creased taxes make it challenging

for property owners to compete in
the rental market. New develop-
ments or properties in neighboring
towns with lower tax rates may
becomemoreattractive to potential
tenants, leading to decreased de-
mand for higher-taxed properties.
Broader Implications for
the Real Estate Market

The ripple effects of rising
apartment tax assessments extend
beyond individual property owners
and have broader implications for
the real estate market and local
communities in Connecticut.

Shifts in Investment Patterns:
As property taxes increase, in-
vestors will seek opportunities
in areas with lower tax rates or
more favorable tax policies. This
could lead to shifts in investment
patterns, with capital flowing away
from high-tax areas, potentially
impacting local economies and
development prospects.

Affordable Housing Chal-
lenges: Higher property taxes
exacerbate affordable housing
challenges. When property owners
pass on increased costs to tenants
through higher rents, low- and
moderate-income families struggle
to find affordable housing options.
This leads to increased demand for
affordable housing programs and
pressure on local governments to
find solutions.

Impact on Property Values:
Over time, consistently high prop-
erty taxes could have adampening
effectonproperty values. Prospec-
tive investors may be deterred by
the high cost of ownership, which
will lead to reduced demand and
slower property value appreciation.
Insome cases, property values may
stagnate or decline if tax burdens
become unsustainable.

Community Relations: Rising
property taxes can strain relations
between property ownersand local
governments. Property owners
may feel thatthey areunfairly bear-
ingthe burden of municipal budget
shortfalls, leading to increased
tensions and potential disputes
over assessments and tax rates.
Maintaining open communication
and transparency in the assessment
process is crucial to fostering posi-
tiverelationships between property
owners and municipalities.

Strategies for
Property Owners

Given the challenges posed by
rising apartment tax assessments,
property owners need to adopt
strategies to manage the impact
effectively:

Appeal Assessments: Property
owners have the right to appeal
their tax assessments if they be-
lieve they are unfair or inaccurate.
Engaging with local tax assessors
and providing evidence through
an expert real estate appraiser to
support a lower assessment can
result in reduced tax bills. It is
essential to understand the assess-
ment process and gather data that
accurately reflects the property’s
market value.

Expense Management: Effi-
cient management of operating
expenses helps offset the impact
of higher taxes. This may involve
seeking cost-saving measures in
maintenance, energy saving utility
alternatives, or other operational
areas. Working with property
management professionals helps
identify opportunities tostreamline
operations and improve financial
performance.

FOR FULL STORY VISIT NEREJ.COM

, Appraisal
" Anstitute”

SEEKING AN APPRAISAL?

Massachusetts & RI Chapter
Brad Hevenor, MAI - 401-864-7314
Lianne Andreucci, Ex. Director - 781-397-8922

Connecticut Chapter
Jacqueline Beauchaine Ex. Director
860-482-9992
Marc Nadeau, SRA
203-458-7550

New Hampshire Chapter
Vermont Chapter
Brian W. White, MAI, SRA
603-742-5925
Leitha Reilly, Ex. Director
630-640-7220
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WILLIAM E. COYLE, Iil, MAI, SRA
MARY L. COYLE

William E. Coyle, IlI, MAI, SRA
Mary L. Coyle
P.0. Box 3341, So. Attleboro, MA 02703
Tel: 508-761-7865
P.0. Box 1323, Pawtucket, Rl
Tel: 401-725-2200

SHEPHERD ASSOCIATES

William J. Pastuszek Jr. MAI, SRA
399 Chestnut St.
Needham, MA 02492
Tel: 617-928-1778, Fax: 617-558-0057
www.shepherdnet.com

Thomas J. Jensen, MAI
100 Franklin St., 7th Fl.
Boston, MA 02110
Tel: 617-778-3591 Cell
617-430-7502 Direct

Emmet T. Logue, MAI, SRA
Senior Appraiser & Adviser
Ten Post Office Sq., Boston, MA 02109
Tel: 781-812-6349
Elogue@landvest.com
www.landvest.com

, Appraisal
\lnstitute

Bruce A. Taylor
P.0.Box 5
Fairlee, VT 05045
Tel: 802-333-9619

To list your
company call
John Picard
181-878-4540 x250
jpicard@nerej.com
nerej.com
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SPEAKERS

MONICA TIBBITS-NUTT
Secretary of Transportation CEO,
Massachusetts Department of
Transportation

RACHEL HELLER, CEO

CHAPA
MODERATOR
FRED CLARK
Bridgewater State
University
PAUL MAHONEY

Hajjar Management

MICHAEL LAMBERT
Brockton Area Transit

REGISTER NOW!

Registration $99

https://events.humanitix.com/msce5th

OCTOBER 17, 2024

SHOWCASE CINEMA DE LUX RANDOLPH 8:30am-11:30am
73 MAZZEO DRIVE, RANDOLPH, MA

NEREJ ANNUAL CORPORATE SPONSOR

*

)0 |

Northmarq

PETER LEWIS
Schochet
STEPHEN DIPRETE
South Shore Bank
CORPORATE SPONSORS
ﬁ
I&I
TERRENCE ADDERLEY
-PHOTOGRAPHY-
NEREJ ANNUAL SPONSORS SPONSORSHIP AND SPEAKING

OPPORTUNITIES AVAILABLE.

Contact Rick Kaplan
rkaplan@nerej.com

FOR MORE INFORMATION
800-654-4993, ext. 247
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WinnCompanies awards scholarships to 58
residents of apartment communities in 12 states

BOSTON, MA WinnCompanies has
awarded $70,000 in scholarships
to 58 residents of WinnResiden-
tial-managed apartment commu-
nities, as well as 12 dependents
of company team members, to
support their post-secondary edu-
cation at colleges, universities, or
professional trade schools.

The 70 scholarship recipients
in 2024 are from 12 states: 43
residents of WinnResidential
communities and 15 residents of
WinnResidential Military Housing
Services.

“The WinningEdge Scholarship
program is one way we reaffirm
our commitment to improving
the communities and the lives of

the people we serve,” said Winn-
Companies CEO Gilbert Winn.
“Since we launched this programin
2012, we have awarded more than
$710,000 in scholarships to more
than 600 people. We are pleased
to make this down payment for
the bright future of the families of
residents and employees.”

The companies partner, uAspire,
and the WinnCompanies scholar-
ship committee evaluated scholar-
ship applications, including tran-
scripts, essays, and personal ref-
erences, to select recipients based
on their academic performance,
financial need, demonstrated
leadership in school, community,
or place of work.

North Branch Construction promotes six

CONCORD, NH North Branch Con-
struction has promoted six em-
ployees. The project engineering
department at North Branch
promoted Andrew Young to se-
nior project engineer. In addition,
carpenter Benjamin Schwarz and
project intern Colin Lewis have
both been promoted to project
engineer. Luc Carrier, with North
Branch Constructionsince 2009 as
a carpenter, has been promoted to
foreman. Matt Sigman and Mariah
Dodge have been promoted to
carpenter. Both Sigmanand Dodge
joined North Branch Construction
in 2022. Sigman and Dodge have

completed the classroom portion
of the ApprenticeshipNH Car-
penter Apprenticeship Program,
a federally-funded initiative of
the Community College System
of NH, and will complete the
6,000 hours of on-the-job-training
required to earn the registered
carpenter certification.

“Itis always our goal to provide
our employees with opportunities
to grow within their career and re-
alize advancement and promotion
whenever possible,” said Joseph
Campbell, president of North
Branch Construction.

Erland completes renovation
projects for The Fessenden School

NEWTON, MA Erland Construction
has completed its latest renovation
project at The Fessenden School,
accomplished incollaboration with
Imai Keller Moore Architects and
Lenore Design. Over the summer,
Erland completed an array of up-
dates across various areas of the
school, including Hyde Hall and
faculty housing spaces throughout
the campus.

“We are thrilled to have once
again collaborated with The Fes-
senden School on this series of
summer renovations,” said Ben
McConchie, academic group
manager at Erland. “Our team,
along with our partners at Imai
Keller Moore and Lenore Design,
worked diligently to deliver results
inacondensed timeframe thatmeet
and exceed the school’s evolving
needs.”

The renovation project involved
updating two kitchens and several
restrooms, including the instal-
lation of new countertops and
cabinets. The enhancements also
included painting various spaces,
upgrading HVAC, electrical,
plumbing, and life safety systems,
and installing new flooring, light-
ing, and millwork throughout the
areas.

During the project, Erland pri-
oritized minimizing disruptions to

The Fessenden School’s ongoing
summer programs. With a keen
understanding of the importance of
maintaining an active campus, the
team meticulously planned and ex-
ecuted each phase ofthe renovation
with the utmost care and precision.

“Wearepleasedtohave complet-
ed this much-needed refresh with
Erland,” said Mike Grossman, chief
operations officerat The Fessenden
School. “Their dedication to excel-
lence and proven track record have
once again proven them to be the
ideal partner for helpingus maintain
our campus.”

This marks the fifth successful
collaboration between Erland and
The Fessenden School.

A Partner
for Every Phase.

With sophisticated capital solutions and an expert banking
team, working with Rockland Trust means having a dedicated
financial advisor to simplify even the most complex projects.
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For more information, visit:
RocklandTrust.com/Commercial-Banking

$35 million (ivtoraL Financine)
Including a tax-exempt bridge loan and two construction loans
for the construction of 80 affordable rental housing units

The Residences on Lincoln Square
WinnCompanies, LLC

Worcester, MA

OCKLAND
RS TRUST

BANK —

Where Each Relationship Matters®

|

Member FDIC
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REFERRAL NETWORK

This Week’s Real Estate Specialist - Providence, R.l.

|||I CUSHMAN &
(lllHhk WAKEFIELD

REAL ESTATE SERVICES.

‘ HAYES & SHERRY

146 Westminster Street, 2nd Floor
Providence, RI 02903
401-213-1980/Fax 421-4207
www.hayessherry.com

Firms appearing on this page are listed to represent
the areas of activity in the New England economic
region, and are available to answer your questions
regarding investment, financing and/or brokerage

opportunities in their area. They are willing to
cooperate on all legitimate situations.

R.W. Holmes and 128CRE handle
10,600 s/f lease to Hope & Comfort

CAPE COD MASS.

HANOVER/LEBANON, N.H.

Rerné L2 _%ant, nec.

(REAL ESTATE MANAGEMENT |

Post Office Square, 20F Camp Opechee Rd.
Centerville, MA 02632

Cam Brown, Managing Broker

93 So. Main St., West Lebanon, NH 03784

508-775-0079 Office: (603) 298-8904
rene@poyantrealestate.com Cell (603) 252-8902
PORTSMOUTH, N.H. BEDFORD, N.H.
, L]
A\ \H
COMMERCIAL-INDUSTRIAL-REAL ESTATE 1]6 suuth Rwer Ruad
Bedford NH - 603-668-7000
The Kane Company 28 Deer Street Suite 301
603-430-4000 Portsmouth, NH « 603-431-3001
netkane.com www.nainorwoodgroup.com
33 4" Avenue - Needham, MA CONNECTICUT RIVER VALLEY VERMONT
NEEDHAM, MA R.W. Holmes repre- :
’ - - Also Serving NH & VT
sented the owners of/gl"a' 4 AVeh- The PeabOdv Companles promﬂtes Pulsifer § NAI J.L. Davis Realty
in securing a 10,600 s/f lease witl . . . Vermont's Commercial Real Estate Leader
Hope & Comfort, The flex buitd. £0 VICE president of strategic development S 1987
ing, located in the N2 Innovation ~ BRAINTREE, MA The Peabody Com-  with the Peabody Companies in Sales & Leasing
> . . . . . . Buyer/Tenant Representation
District, will be the new headquar-  panies has promoted Whitney Pul- 20135 as senior director of strategic 800-542-5188 Site Selection

ters for Hope & Comfort as they
continue to expand their impact
in the Greater Boston areca. Hope
& Comfort, was represented by
128CRE.

The N2 Innovation District,
home to major companies like
TripAdvisor, SharkNinja, and
NBC Boston, offers an ideal envi-
ronment for business growth and
collaboration. Hope & Comfort’s
relocation to this area underscores
its commitment to expanding its
reach and impact withinadynamic
and supportive community.

“We are thrilled to have repre-
sented Fourth Avenue Realty Trust
in this transaction and to welcome
Hope & Comfort to the N2 Inno-
vation District,” said Elizabeth
Holmes, director of corporate ser-
vices at R.W. Holmes, who, along
with Dean Blackey, managing
director, represented the landlord
in this lease agreement. “Hope &
Comfort’s mission to provide es-
sential hygiene productsto children
in need aligns beautifully with the
values of the community, and we
are excited to see them grow in

sifer to vice president of strategic
—  development.
In this newly
created role,
Pulsifer will
oversee both
the marketing
andcreativede-
partment and
the information
technology team, leading the
company’s branding and commu-
nications efforts and supervising its
technological infrastructure.

With her extensive experience
and innovative vision, Pulsifer will
ensure the Peabody Companies’
message resonates strongly across
all platforms while aligning the
company’s technological infra-
structure with its future vision and
strategic goals. Additionally, as
the data security officer, Pulsifer
underscores her commitment to
maintaining the highest standards
of data protection within the or-
ganization.

Bringing more than 15 years of
experience inthe multifamily prop-
ertymanagementand development

Whitney Pulsifer

initiatives.

Pulsifer has grown into a busi-
ness leader specializing incommu-
nications, data security, marketing,
and administration. Her expertise
spans strategic planning, program
development, and implementation,
showcasing herability to think cre-
atively and strategically in pursuit
of operational excellence.

Pulsiferhas spearheaded several
company events and change man-
agement initiatives, focusing on
enhancing employee engagement
and nurturing leadership develop-
ment. With a keen eye for creative
services, her role encompasses
media relations, PR, and commu-
nications, ensuring the brand’s
voiceresonates consistently across
all platforms.

Further showcasing her diverse
skill set, Pulsifer has developed
and managed visual, digital, and
print design initiatives, bolstering
Peabody Companies’social media
engagementand presence. She has
also overseen website develop-
ment and management, working
closely with her team to create a

www.townandcountryrealty.com
dchabot@townandcountryrealty.com

29 Church St,Burlington, VT 05401
802-878-9000, www jldavisrealty.com

MILFORD, CONN.

NASHUA, N.H.

Arnold Peck S

PROLMAN REALTY
7 100 Elm St.
\\; / Nashua, NH
T . 603-880-6655
962 Boston Post Rd., Milford, CT 06460 .P_R._Q.];‘_M_é_j\l
203-314-6790 L A
apreicon@gmail.com mark.prolman@prolmanrealty.com
SOUTH WINDSOR, CONN. NORTHERN RHODE ISLAND
(m\sglgga BERETTA REALTY CO.
Since 1965
Mark F. Butler, Specialist SALDEESVEfgIEII»}Ié:JSTA L3
Residential & Commercial + Sales & Leasing
401-724-1980
350 Sulfvan Ao, 10-South Widsr, T 06074 bererealty@aol.com
m’ark@hutcu.n ot 869 Smithfield Ave., Lincoln, Rl 02865
SOUTHERN NEW HAMPSHIRE LONDONDERRY, N.H.
BERKSHIRE
HATHAWAY TINKHAM
HomeServices
Verani Realty TINKHAM REALTY

COMMERCIAL DIVISION

veranicommercial.com

Res/Comm’l/Ind Consultants

Residential, Commercial and Industrial

Route 102, Londonderry, NH
603-432-7769 / Fax: 603-434-1545

. . . . i tinkh [ty.
their new space.” sector, Pulsifer began her journey =~ new website. One Verani V\E%nggogg%rnry NH 03053 emam,v:mlg@ﬁﬂm:;,ﬁmom
SPACE AVAILABLE WESTERN MASS. PROVIDENCE, R.1. WARWICK, R.I.
To list your company M A Susta & | FAYES G SHERRY Butler Giouy
" K D " I WAKEFIELD | oeseemm— ‘ wwwButlerRealtyus
ca aren owe MACMILLAN Independently Owned and Operated / B

181-818-4540 x254
kdowell@nerej.com
nerej.com

GROUP

Tower Square, 1500 Main Street, Suite 252
Springfield, MA 01115
413-240-2358
mhealy@macmillang.com

A Member of the Cushman & Wakefield Alliance

146 Westminster Street, 2nd Floor
Providence, RI 02903
401-213-1980/Fax 421-4207
www.hayessherry.com

www.ButlerRealty.us
or email Jeff Butler at jab@butlerrealty.us

Trusted Real Estate Service Since 1977
401-886-7800

September 27,2024 13


http:// www.hayessherry.com 
http:// netkane.com 
http:// nerej.com 
http:// www.nainorwoodgroup.com 
http:// www.townandcountryrealty.com 
http:// www.jldavisrealty.com 
http:// veranicommercial.com 
http:// www.hayessherry.com 
http://www.butlerrealty.us 
http:// www.tinkhamrealty.com 
http:// www.thenorw 
mailto:rene@poyantrealestate.com
mailto:kdowell@nerej.com
mailto:dchabot@townandcountryrealty.com
mailto:apreicon@gmail.com
mailto:mark.prolman@prolmanrealty.com
mailto:mark@butco.net
mailto:bererealty@aol.com
mailto:mhealy@macmillang.com
mailto:jab@butlerrealty.us
mailto:info@tinkhamrealty.com

New England
CCIM Chapter

Laura 0’Kane, CCIM
President

To learn more about how to become a CCIM, affiliate member, or annual sponsor, please contact Laura
0’Kane, CCIM New England President at 978-840-0008. www.newenglandccim.com

NAIOP

COMMERCIAL REAL ESTATE
DEVELOPMENT ASSOCIATION

MASSACHUSETTS

www.naiop.org

COMPANY

-,

Mike Delsesto, CCIM
29 Commonwealth Ave., Boston, MA 02116
Tel: 617-682-0114 / 617-267-0006
WWW.mvernon.com

o -

Ernest C. Wronka, SIOR, CCIM, GRI
400 Trade Center, Woburn, MA 01801
Tel: 781-229-2233
www.wronkaltd.com

Amanda Snell, CCIM
10 Post Office Sq., Boston, MA 02109
Tel: 617-886-9300, Fax: 617-886-9301
www.thestevensgrp.com

DESIGN | ARCHITECTURE | CONSTRUCTION

A MOUNT VERNON I)ACON =

Kevin W. Quinn, President, Chuck Reilly
16 Huron Dr., Natick, MA 01760
Tel: 508-651-3600, Fax: 508-655-2229
www.dacon1.com

Campanelli

Daniel R. DeMarco, Partner
One Campanelli Dr., Braintree, MA 02184
Tel: 781-849-1440, Fax: 781-884-9160
www.campanelli.com

NAl Norwood Group
Commercial Real Estate Services, Woridwide.
G
Ve,
| B
e
Richard L. Freitas, CCIM Chris Norwood, CCIM
126 Main St., North Easton, MA 02356 116 South River Rd., Bedford, NH 03110
Tel: 508-238-2042, Fax: 508-238-3939 Tel: 603-668-7000, Fax: 603-647-4325
rfreitas@freitasassociates.com cnorwood@nainorwoodgroup.com
www.freitasassociates.com www.nainorwoodgroup.com

Garry Holmes
321 Commonwealth Rd., Suite 202
Wayland, MA 01778
Tel: 508-655-5626, www.rwholmes.com

=4

Tom Norton
230 2nd. Ave. Waltham, MA 02451
Tel: 781-768-5500, Fax: 781-768-5502
www.norelservice.com

Exclusive Professional Service Directory
Reaching and Read by Your Clients and Prospects

GLASS & GLAZING
GRANITE
@7\ STATE
GLASS

* Entrances * Storefronts * Curtain Walls
» Slopes & Skylights « Aluminum Windows
* Window Film * Aluminum Composite Panels

—Tim 0'Connor —

THE SIMON compPANIES | | Clumb House

HINDA M. SIMON-SNYDER

Community Habitat, Inc. 10 Industrial Road

Community Construction, Inc. Milford, MA 01757

Fiduciary Investment Properties 508.482.1971

Tel: 781-848-2500 www.plumbhouse.com
MERIT SHOP BUILDS BEST

4 Aviation Drive
Gilford, NH 03249
Phone: 603-528-4748

Email: toconnor@granitestateglass.com
Web: www granitestateglass.com

SPACE AVAILABLE

If your company would like to appear on this

Patty Stone-Colman -
Pstonecolman@nerej.com

New England Real Estate Journal
P.O. Box 55, Accord, MA 02018
(781) 878-4540
(800) 654-4993 (outside Mass.)

Business Card Service Directory page, please contact
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We can help.

Partridge Snow & Hahn's Commercial Real
Estate Group has an expansive array of services
for New England:

v" Construction and Development
v" Environmental and Energy Regulatory
Approvals
Fund Formation and Joint Ventures
Land Use Permitting
Leasing and Management
Property and Portfolio Financings
Retail, Multi-Family, and Industrial Assets
State and Federal Tax Credits and Subsidies

As a full service business law and litigation firm,
we are committed to working collaboratively
with our clients to develop a deep understanding
of their industries, goals, and unique ways of
working. Find the experience you're looking for
at psh.com.

WE PROUDLY CELEBRATE
WOMEN IN REAL ESTATE.

PROVIDENCE
BOSTON
SOUTHCOAST

psh.com

September 21, 2024

Amy Oakley

Partner
Partridge Snow & Hahn LLP

‘What recent project, transaction, or ac-
complishment are you most proud of? [ have
a specialized practice focused on real estate,
finance and tax credits. I’'m most proud of the
impact my work has on development projects
which revitalize historic sites, create market-rate
and affordable housing projects and transform
contaminated properties intousable spaces. Aside
fromthe federal credits, each of the Massachusetts
state tax credits — historic rehabilitation credits,

housing development incentive credits, low-in-
comehousing credits orbrownfields credits—help
to fostereconomic development, preserve cultural
heritage, and/orimprove communities. Knowing
that my legal expertise plays a role in shaping
more sustainable and equitable neighborhoods
is deeply rewarding.

What challenges have you faced asa woman
in commercialreal estate? Early inmy careeras
ayoung female attorney, I had to earn the role of
“trusted advisor” to convince clients that I could
lead the transaction without partner support,
especially handling sometimes tense negotia-
tions. To overcome this, I worked on building
a strong professional reputation by consistently
demonstrating my expertise, responsiveness
and professionalism. Over time, this earned me
respect, and my work began to speak for itself.

Whatis your vision for the future of women
in commercial real estate? As a senior partner
and practice chair, my vision for the future
of women in commercial real estate is one of
increased inclusivity, representation, and leader-
ship. I envision women occupying more leader-
ship roles in law firms, real estate development
companies, and financial institutions, driving
decisions and shaping the future of the industry.
By cultivating mentorship and sponsorship, we
can help women rise to partner-level positions
and beyond.

Alexandra Pezzello

Partner
Partridge Snow & Hahn LLP

Whatrecentproject, transaction, or accom-
plishment are you most proud of? I represent
lenders and borrowers on a variety of commercial

real estate finance transactions, so while there
is pride in seeing loans close and funds and/or
titles exchanged, I find seeing construction proj-
ects completed the most satisfying. When you
spend months negotiating documentation with
numerous parties and often numerous funding
sources, it is great to see when the common goal
of completing a project is achieved and it can
then be put into use.

‘What challenges haveyou faced asawoman
in commercial real estate? [ would not say it is
necessarily a challenge unique to women, but
finding my own path to network and meet other
professionalsinthereal estate community. [donot
golf, so thinking outside the box to connect with
clients and contacts has been a challenge, albeit
one that has become less of an issue as my career
has progressed and my network has expanded.

‘Whatis your vision for the future of women
in commercialreal estate? There have beenmany
transactions in which T have been the only woman
involvedonany side. [hopeinthe futuretoseethis
to be more and more infrequent as more women
enter the commercial real estate and legal fields.

Allison Fleet

Counsel
Partridge Snow & Hahn LLP

What recent project, transaction, or ac-
complishment are you most proud of? One of
the most fulfilling parts of my job is the concrete
way in which I am able to see the work I was
involved with come to life as the landscape
around me physically changes. Whether it is the

WOMEN IN COMMERCIAL REAL ESTATE

revitalization of an old strip mall or breaking
ground on a new development, having a small
role in those transactions is so meaningful to
me. Recently, I worked on a land acquisition
for a local charter school which will enable
the school the space to expand and create an
outdoor play area for its students, which the
school previously did not have. I am proud to
have been able to assist, in a small part, with
bettering student life at the school by assisting
with this expansion.

What challenges have you faced as a wom-
an in commercial real estate? Being a woman
in a male-dominated industry can come with its
challenges. The most frequent situation I have
encountered is people assuming I am more
junior than I am, or that I am the paralegal on
a transaction instead of the attorney. A simple
statement correcting the assumption and moving
onis generally the best way I’ve found to handle
such encounters.

‘Whatis your vision for the future of women
in commercial real estate? I would love to see
the number of women in the commercial real
estate sphere grow exponentially. I hope we
can all work to make commercial real estate a
welcoming and exciting profession for women.
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I NTERSTATE

Delivering Value Through Innovation

Interstate delivers exceptional value

on every project for every customer
using advanced technology, in-house
engineering and design-build, lean
methodologies, smart material placement,
and UL listed state-of-the-art prefabrication
encompassing our values of commitment,
safety, integrity, and innovation.

Arc Flash
Hazard Analysis

Fire Alarm &
Life Safety

24/7 Emergency
Service

EV Charger &
Alternative
Energy

| Interstate

Telecom & Electrical Services

Network

Lighting
Systems

Controls

Valued Partner. Trusted Employer.

855.500.IESC | www.iesc1.com

MASSACHUSETTS | CONNECTICUT | RHODE ISLAND | NEW HAMPSHIRE | MAINE | VERMONT
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Sheelagh Brady

Credit & Collections Manager
DiPrete Engineering

Sheryl Guglielmo
Principal
DiPrete Engineering

Jenna Brault
Director of Marketing
DiPrete Engineering

‘What challenges have you faced as a woman in commercial
real estate?

For women in project management, especially in traditionally
male-dominated fields like engineering, unique challenges arise.
Theseinclude overcomingbiasesand proving technical competence
in environments where leadership roles have often been held by
men. Navigating these obstacles requires confidence, resilience,
and a commitment to building strong professional relationships
with both clients and team members.

What advice do you have for young women aspiring to enter
commercial real estate?

Young women starting out in project management should focus
on building their technical expertise while also cultivating soft
skills, like communication and collaboration. Seeking mentorship,
staying proactive, and asserting their ideas in discussions will
help them gain respect and grow into leadership roles. Success
lies in persistence, adaptability, and forming solid, trust-based
relationships within the industry.

What recent project, transaction, or accomplishment are
you most proud of?

In the architecture and engineering industries, credit and col-
lections play a crucial role in ensuring the financial stability of
long-term projects. Unlike industries with shorter timelines, these
projects often involve complex payment schedules tied to mile-
stones. Managing this requires strong relationships with clients,
clear communication, and a collaborative approach to resolving
issues before they impact progress. Success in this area comes
from building trust and ensuring clients feel valued throughout
the project lifecycle.

Why should this nominee be recognized in our Women in
Commercial Real Estate Spotlight?

“Sheelagh Brady is an example of how relationship building, and
client communication is critical to success. Her role as Credit and
Collections Manager is one that could easily become contentious
when client payments start to fall behind, but Sheelagh goes out
of her way to avoid that by cultivating collaborative relationships
with clients. Her firiendly, patient demeanor makes for better results
than someone who uses a sterner approach — this is illustrated by
annual improvements in our collection cycle. She has decades of
success in the real estate industry thanks to her professionalism,
strongrelationships, and open communication with clients.” - Chris
Ready, Chief Financial Officer at DiPrete Engineering.
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What recent project, transaction, or accomplishment are
you most proud of?

My team and I were honored to have played a key role in the
expansion of Seasons Corner Market and their Shell-branded fu-
eling facilities, for ten new locations in Massachusetts and Rhode
Island. In an ambitious push, Colbea Enterprises opened fifteen
new stores between 2022-2024. It was quite the accomplishment
to permit and construct this many locations in such a short time
frame. Our team was proud to have been a part of this journey,
alongside Colbea and their legal team, design consultants, and
contractors all working towards solutions that facilitated the
smooth and efficient development of each site. The most unique
and impressive component of these projects was the pace at which
they were conceived, designed, permitted, and constructed.

Whatadvice do you have for young women aspiring to enter
commercial real estate?

Be confident (even if you have to fake it). There is so much to
learn — no matter if you are the newbie who gets mistaken for a
customer, or the woman with the fresh clean boots, or the wom-
an who’s calling the shots — we all have a place in our field and
the natural drive, empathy, and organization we have as women
really set us apart.

What challenges have you faced as a woman in commercial
real estate?

November marks my 18" year in this industry and over that
time there has been significant growth and progress in women
joining this male-led profession. Being a young woman in this
field isn’t so unique anymore, however [ have found that women
by default fight a constant need to prove themselves when they
walk into a room. Overcoming the perception that you are not
supposed to be at the table, speaking up when you are the only
woman in the room and having to listen to most people in the
industry speak in the male voice (he, him, etc.) are all challenges
that women regularly face.

What is your vision for the future of women in commercial
real estate?

A population of women who are not afraid to chase what they
want, who can turn a no into a yes, and who are ready to step
forward. My vision for the future includes women who control
their own destiny and navigate the water ahead of them.

Why should this nominee be recognized in our Women in
Commercial Real Estate Spotlight?

“Sheryl has aunique ability to understand what her clients need
to be successful. Whether it be engineering, strategy, organization,
or communication, she has found a way to become a valuable
extension of their team. She understands that the most valuable
engineers know a lotmore than just engineering and sheis a leader
inmakingthis partofthe culture at DiPrete Engineering. ” - Dennis
DiPrete, Principal at DiPrete Engineering.

Whatadvice do you have for young women aspiring to enter
commercial real estate?

Ask questions. Become an expert in the role you want. Be the
type of colleague you’d want to work with. Trust your instincts
and stand your ground. Surround yourself with strong, capable,
generous people —at work and at home. When presented with an
opportunity, take it — even if it’s out of your comfort zone.

‘What recent project, transaction, or accomplishment are
you most proud of?

As a newer member of the DiPrete team (I joined just over a
year ago), | am most proud of the diverse range of tasks I’ve taken
on and the skills I’ve developed in a relatively short time. I’ve
collaborated on several exciting proposals with our engineering
and surveying teams, while leading the reinvigoration of our
firm’s marketing efforts. These now include monthly newsletters,
regular advertisements across multiple media channels, strategic
networking initiatives, refreshed branding, and a strong social
media presence.

‘What challenges have you faced as a woman in commercial
real estate?

My background is not in engineering, but I make it a priority
to foster and maintain strong relationships with my DiPrete
teammates and our partners by staying involved and continuously
learning the language of the industry. I communicate openly and
frequently, always asking questions to deepen my understanding.
The valuable information and details provided by our team are
essential to my role in the firm.

What is your vision for the future of women in commercial
real estate?

I see women continuing to enter the industry and take on
influential roles in shaping the future of real estate development,
investment, and management. The women in our firm, along with
those nominated in this issue, are a testament to the character,
determination, and work ethic needed to foster an even greater
presence in what was once a male-dominated industry.

‘Why should this nominee be recognized in our Women in
Commercial Real Estate Spotlight?

“Jenna Brault, despite being new to the engineering and land
surveying industry, has quickly stepped into a leadership role,
bringing fresh ideas and a strong enthusiasm for the future. She is
particularly focused onstrengthening our presencein New England
as we expand further into Massachusetts, New Hampshire, and
Maine, positioning DiPrete Engineering for continued growth in
theregion.” - Sheryl Guglielmo, Principal at DiPrete Engineering.
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Lydia Chesnick

Partner
Bernkopf Goodman LLP

What recent project, transaction, or
accomplishment are you most proud of?
Professionally, I have had the honor of working
with a number of multi-generational families
transitioning their businesses to the next gener-
ation. I feel incredibly proud of the results I see
from the strategic planning with the founding
family members, with the next generation of
talented, creative thinkers at the helm. Another
significant source of pride is serving on the Real
Estate and Timberland Advisory Committee for
the Massachusetts Pension Reserve Investment
Management (PRIM) Board. I am honored to
serve with an extraordinary group of people in

Bernko

BERNKOPF GOODMAN

CRE and to see the positive impact of our rec-
ommendations - measurable increases in earnings
for the state pension funds.

What advice do you have for young women
aspiring to enter commercial real estate? This
question resonates with me and was the subject
of an open letter I sent to the women of CRE on
LinkedIn. Growing up, my father’s message was
that nothing was beyond my reach. However,
when [ began my legal career in commercial real
estate, with only a handful of women practicing
in an area dominated by men, I found myself in
an industry unaccustomed to and uncomfortable
with women at the table. My advice to myself
then and to young women now is “disregard per-
ceivedbarriers and forge ahead.” While obstacles
remain, it is key for women to support each other
through mentoring and networking since we are
wellonourwayto building an industry that values
what actually matters: talent, accomplishments
and experience.

Why should this nominee be recognized
in our Women in Commercial Real Estate
Spotlight?

“Lydia Chesnick s multidimensional approach
toreal estatemakes her an invaluable asset to not
only her clients butto her colleagues. Recognized
forherexpertisein complex problem-solving and
her skills at building and sustaining strong rela-
tionships, Lydia is a trusted advisor who contrib-
utes to state policy and to various communities.
Her holistic approach to law merits recognition
in Women in Commercial Real Estate.” - Megan
Pluviose, Chief Operating Officer at Bernkopf
Goodman LLP.

Sheryl Starr

Partner
Bernkopf Goodman LLP

What challenges have you faced as a
woman in commercial real estate? One
challenge I faced, particularly as a young
woman in commercial real estate, was being
underestimated in negotiations. As I developed
in my career and gained more confidence and
competence, this became an opportunity rather
than a challenge as I could see the expectations
of others being shattered. Building this con-
fidence and expanding on my skills required
resilience and a strategic approach to seeking
out new experiences to continue to broaden
my expertise. Despite these challenges, and
perhaps even because of them, [ am committed
to supporting other women inachieving success
and recognition in our field.

Whatadvice do you have for young women
aspiring to enter commercial real estate?
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My advice is to embrace every opportunity for
learning and networking. Our field is dynamic
and multifaceted, so developing a broad skill
set and staying informed about market trends
is crucial. Seeking out mentors who can offer
guidance and support will help you develop
competence and self-assurance. You will make
mistakes but be persistent and resilient - suc-
cess often requires navigating challenges and
seizing opportunities with a proactive attitude.
Building a strong professional network can be
invaluable.

Whatis your vision for the future of wom-
en in commercial real estate? My vision for
women in commercial real estate is one of equal
leadership across all levels of the industry, but
this is not some far-off vision. Every day, wom-
en are driving major deals, shaping strategic
decisions, and pioneering innovative practices.
I simply expect to see more and more of that.
By continued networking and providing men-
torship and growth opportunities, we can ensure
that commercial real estate is and remains both
dynamic and equitable, reflecting the talents
and contributions of many in the field.

Why should this nominee be recognized
in our Women in Commercial Real Estate
Spotlight?

“Sheryl Starrs extensive experience in
transactional real estate and her pragmatic
approach to high-stakes negotiations make her
an indispensable asset to her clients and the
industry. She is well known for her astute focus
on critical issues and her ability to navigate
complex transactions efficiently and effec-
tively. Her unparalleled expertise warrants
spotlighting in Women in Commercial Real
Estate.” - Megan Pluviose, Chief Operating
Officer at Bernkopf Goodman LLP.
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Meredith Swisher

Partner
Bernkopf Goodman LLP

‘What recent project, transaction, or ac-
complishment are you most proud of? As
a commercial litigator, I am always pleased
when litigation can be used as an effective tool
or otherwise resolved in order to advance my
client’s commercial development or project. By
way of example, I recently resolved litigation
enabling a developer client to reinstate expired
development and easement rights to complete a
condominium project.

‘What advice do you have for young women

April DaSuta

Partner
Bernkopf Goodman LLP

‘What recent project, transaction, or accom-
plishment are you most proud of? I have served
asthelead counsel for over adecade onan ongoing
master plan development project known as “On
The Dot” to transform 21 acres near the Andrew
Square MBTA station in South Boston. This
project will encompass 11 buildings, including 6
laboratory and office buildings and nearly 1,500
residential units, amounting to about 3.8 million
s/f. The redevelopment will also involve cleaning
the site of extensive industrial pollution. I have
assisted with the assemblage of the 21 acres of
land and representing the client in the acquisitions,
financing, joint venture, and development nego-
tiations for this transformative project. My role
was crucial in navigating the financial and legal
complexities, ensuring the project’s successful
approval and future implementation. In addition
to my professional accomplishments, I am proud
to give my time back to my community by serving
on 8 non-profit boards.

WOMEN IN COMMERCIAL REAL ESTATE

aspiring to enter commercial real estate? I
would advise young women to nurture and grow
their networks immediately and continuously. |
would also recommend that young women find
bothamentorandasponsorto supporttheir career
development, and to understand the difference
between those key roles.

What challenges have you faced as a wom-
an in commercial real estate? As a woman
litigating commercial real estate disputes, at
times | have been underestimated, especially if
I'am the only woman in the Courtroom or at the
negotiating table.

Whatis your vision for the future of women
in commerecial real estate? I envision a future
where there is equal representation at all levels,
and more doors are open for women across all
industry levels.

Why should this nominee be recognized
in our Women in Commercial Real Estate
Spotlight?

“Attorney Swisher has reached the pinnacle
at her law firm. An accomplished real estate
litigator, she now serves on her firms Executive
Committee and mentors young attorneys so that
they can see themselves in her shoes, as a leader
with a seat at the table. She began decades ago at
the same firm she started out in as a law student
and, with their support, became Partner and a
role model for female associates.” - Danielle
Justo, Esq., Shareholder, Co-chair Real Estate
at Rich May, P.C.

What advice do you have for young women
aspiring to enter commercial real estate? Focus
on your goals and never ever give up. Hard work
and perseverance always pay off. It is important
to be thoughtful and creative in your practice and
set yourself apart from others. Approach each
challenge as a learning experience to advance
your career rather than seeing it as an obstacle —
be resilient! Leverage the mentorship and advice
of others in this industry who are willing to help
you advance.

What challenges have you faced as a woman
in commercial real estate? According to studies,
there are less women than men in commercial real
estate, thereisawage gap betweenmenand women,
andwomenhold less positions of managementand
power. Male counterparts will often underestimate
women in negotiations. It is important to have
confidence in your skills and knowledge, and to
leverage false assumptions in order to effectively
advocate for your clients. I have been fortunate
to work at a firm where women are valued and
empowered, and dohold positions of management.

What is your vision for the future of women
in commercial real estate? I envision women
soaring to equal or greater levels of leadership
and positions of power in commercial real estate.
Women are strong, smart, attentive, and fierce
advocates for their clients and have compassion
and a deep understanding of their clients’ needs.

‘Why should thisnominee berecognized in our
Women in Commercial Real Estate Spotlight?

“April’s boundless enthusiasm and client-cen-
tric approach set her apart in the commercial real
estateindustry. She brings extensive experienceand
anexceptionalskill setin acquisitions, dispositions,
financing, leasing and development across complex
transactions. Her commitment to the betterment
of the community further underscores why she
deserves to be recognized among Women in Com-
mercial Real Estate.” - Megan Pluviose, Chief
Operating Officer at Bernkopf Goodman LLP.



Celebrating Outstanding Women
Commercial Real Estate Attorneys
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Ichesnick@bernkopflegal.com sstarr@bernkopflegal.com mswisher@bernkopflegal.com adasuta@bernkopflegal.com
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It takes something extra to stand out in a field brimming with talent.
Bernkopf is proud that Lydia G. Chesnick, Sheryl C. Starr, Meredith A.
Swisher, and April L. DaSuta have been recognized in New England
Real Estate Journal's 2024 Women in Commercial Real Estate
Spotlight. Their extraordinary talents, steadfast advocacy, inspiring
innovation, and constant strategic focus exemplify Bernkopf's
approach to getting deals done efficiently and effectively, with less
waste and exceptional success. At Bernkopf, we understand ‘There's
Bigger and Then There's Smarter.” If you're looking for value-oriented
legal counsel, you want smarter every time. In real estate, business,
construction, and litigation services, a smarter choice means Bernkopf.

SMARTER WINS.

For more information, please visit us at bernkopflegal.com
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Tracy Kenney

CFO
W.T. Kenney Co., Inc.

Whatrecentproject, transaction, or accom-
plishment are you most proud of?

My accounting team has successfully com-
pleted the implementation of our new financial
accounting and project management software
at W.T. Kenney Co. This has been a significant
project, and the benefits are already clear.

Did you miss out on being
part of this spotlight?
Great News!

We have more opportunities
throughout the year!

Contact John Picard
to find out more:
jpicard@nerej.com

With this new system, we now have access to
detailed data that was previously unavailable.
The comprehensive reports we’ve developed
are empowering the executive team to make
informed, fact-based decisions, driving our com-
pany towards continued success. I am so proud
of the hard work, dedication, and collaboration
of our incredible team.

What challenges haveyoufaced asawoman
in commercial real estate?

Throughout my career in real estate, I’ve
been fortunate not to face many challenges
as a woman. However, there was one rare but
memorable occasion when an important client
spoke down to me, dismissively asking for a
male counterpart after hearing my input. In that
moment, my colleaguesat W.T. Kenney Co. stood
by me fully, demonstrating our company’s core
values of integrity and loyalty. Theirunwavering
support reinforced that we do not tolerate such
behavior, and we made the decision to cease
doing business with that client. I am proud to
work with a team that shares core values, and
I am grateful for their commitment to fostering
a positive, inclusive environment for everyone.

Lisa Nickerson

CEO
Nickerson

What recent project, transaction, or accom-
plishment are you most proud of? One of my
proudest achievements is the work Nickerson is
doing within the proptech space. As technology

Samantha Marinko

Broker
The Boulos Company

What is your vision for the future of
women in commercial real estate?

My vision for the future of women in
commercial real estate is to look around at a
conference of a few hundred people and find
that I’'m not just one of a few dozen women
in the room.

Whatadvice do you have for young women
aspiring to enter commercial real estate?

There is room for all types of personalities
in commercial real estate. [ was intimidated by
some of'the strong and boisterous personalities
I saw when first getting into the field, thinking
my temperament didn’t align with what it took
to be successful incommercial real estate. What
I found was that there is a time, place and client
for all types of personalities and approaches.
Find your niche and be true to yourself and
success will follow.

continues to shape the built environment, it’s
inspiring to collaborate with groups who are
changing the industry and trusting our agency to
position them within the market. One example is
our partnership with proptech company Infinityy,
where we established their branding and go-to-
market strategy, securing CEO Jim Schoonmaker
as one of GlobeSt.’s 2023 Tech Influencer of the
Year. Nickerson has contributed to Infinityy’s
selectioninto NAR REACH commercial program
in 2024, which selects companies from across the
nation with cutting-edge CRE solutions.

What advice do you have for young women
aspiring to enter commercial real estate? For
young women aspiring to enter the commercial
real estate sector, my key piece of advice is to
prioritizerelationship-building fromthe very start.
Thisindustry is fundamentally about connections,
whetheryou’renegotiating deals, collaborating on
projects, or seeking mentorship. Building a strong
network early on will significantly enhance your
industry knowledge and career opportunities.
Start by connecting with industry professionals,
attending relevant events, and engaging in con-
versations that broaden your understanding of the
field. Relationships with mentors and peers can
provide invaluable guidance, open doors to new
opportunities, and help navigate the complexities
of the commercial real estate landscape.

Why should this nominee be recognized
in our Women in Commercial Real Estate
Spotlight? “Lisa’s exceptional leadership and
unwavering commitment to advancing the com-
mercial real estate industry make her a wonderfill
candidate for NEREJ's Women in Commercial
Real Estate spotlight. Lisa’s influence extends
beyond her professional accomplishments as
she is a dynamic force in the industry, committed
to making an impact. Lisa's ability to build and
sustain strategic relationships, combinedwith her

forward-thinking mindset, makes Lisa a standout

leader and arolemodel for aspiring professionals.
Her contributions arenot only helpingto transform
the landscape of commercial real estate but also
inspiring the next generation of women in the

field.” - Shannon Mulaire, Director, PR & Media

Relations at Nickerson.

W.T. Kenney Co., Inc.
11 Prescott Street, Arlington, MA 02474

TEL: 781-643-2105, EMAIL: info@wtkenney.com
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We Celebrate all of New England’s
WOMEN IN COMMERCIAL REAL ESTATE.

Congratulations on your many achievements!

The Saunders Building SaundersRealEstateBoston.com
20 Park Plaza, Boston, MA 02116 Connect@dlsaunders.com | (617) 426-4000
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Abby Denton

Senior Advisor, Project Management
Cresa Boston

What recent project, transaction, or accom-
plishment are you most proud of? I recently
completed a multi-year project for a non-profit
client in collaboration with one of my colleagues.

Wewere initially hired to assist with owner-vendor
coordination for theirbuild-to-suit project,and due
to the trust we built, the client continued to engage
us forvariousaspectsuntil the project’s completion.
Ourpartnership helped them successfullynavigate
complex challenges, and it was incredibly reward-
ingtoseethemthriveintheirnew space, whichnow
serves theircommunity. Thelong-termrelationship
we developed is something I am very proud of.

What is your vision for the future of women
in commercial real estate? I envision a future
where more women occupy leadership roles
within commercial real estate, creating a ripple
effect of empowerment and inspiration across
the industry. My own experience, working under
a female manager, has been incredibly influential.
She has shown me—both through intentional
guidance and leading by example—what it means
to be a successful woman in both this industry and
corporate America. The opportunity to learn from
women who share their unique perspectives and
career journeys is invaluable, and I hope to see
more women rising into these roles, shaping the
future of the industry, and fostering greater diversity
and inclusion.

Jennifer Defreest

Principal, Marketing & Operations
Cresa Boston

What challenges have you faced as a wom-
an in commercial real estate? In an industry
where revenue-producing roles often dominate
decision-making, itcanbe difficulttodemonstrate

Vicki Keenan

Managing Principal
Cresa Boston

What recent project, transaction, or
accomplishment are you most proud of?
I’m currently engaged in two projects that I'm
particularly proud of. The first involves helping
a client identify a new headquarters location,
a process that has been underway for the past
eight months. This project required a deep dive
into understanding the client’s “why” behind
the move, ensuring that their key stakeholders,
including the board of directors, fully appreciated
the strategic intent. We’re now approaching the
final stages, and it’s rewarding to see how our
thorough process has aligned the entire team
around a shared vision. The second project is a
significant achievement with a long-term client,
where we’ve been working over the past several
months to wind down their real estate portfolio.
Our goal was to generate $500 million in addi-
tional cashreserves. I'mextremely proudto share
that our team exceeded that target, generating
nearly $600 million, a result that speaks to our

strategic approach and the value we consistently
deliver to our clients.

What advice do you have for young women
aspiring to enter commercial real estate? My
biggest piece of advice is to be unapologetically
yourself. Early in my career, young women were
often paired with mentors who didn’t always
share our experiences or perspectives. I found
myself trying to imitate their business style,
thinking it was the path to success. However, I
quickly realized that mimicking someone else’s
approach didn’t work because I wasn’t being
my authentic self. The key is to embrace your
individuality — your own voice, style, and way
of doing business. The commercial real estate
industry is diverse and constantly evolving, so
there’s no single blueprint for success. You don’t
need to fit into a mold. Instead, leverage your
unique strengths and perspective to stand out
and make your mark.

the strategic impactof marketing, operations, and
other specialty and supportive functions. I’ve
overcome this by consistently showing how my
work drives results, whether it’s by enhancing
brand visibility,improving clientengagement, or
creating streamlined processes that support over-
all business growth. Building relationships and
being proactive in communicating my successes
have also been key. By consistently advocating
for the value of non-brokerage roles and aligning
my efforts with the company’s strategic goals,
I’ve been able to earn a seat at the table and make
a meaningful impact.

What advice do you have for young women
aspiring to enter commercial real estate? For
young women aspiring to enter commercial
real estate, my key advice is to actively seek
out a mentor early on. A good mentor can offer
guidance, support, and valuable industry insights,
helping you navigate challenges and accelerate
your growth. Building strong mentor/mentee re-
lationships fosters continuous learning and opens
doors to networking opportunities. Networking
is essential in commercial real estate, as it helps
you stay informed, develop relationships, and
find new opportunities. Be proactive, invest
time in your network, and focus on long-term,
meaningful connections. Theserelationships will
be instrumental in your career success.

For full responses to the
2024 Women in
Commercial Real
Estate Spotlight
visit nerej.com

Congratulations to this year's nominees!

We think

beyond space.

As the world’s most trusted occupier-first
commercial real estate firm, we parter with
companies across Greater Boston, the
Commonwealth of Massachusetts, and
eastern New England.

Ccresa
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Rose Buckley

Sr. VP, Commercial Lending Gtr. Manager
Rockland Trust Bank

Whatrecentproject, transaction, oraccom-
plishment are you most proud of? Entering the
commercial lending field brings an enormous
responsibility, as you will have the opportunity
to change lives. It can happen in many ways, but

italwaysbegins withunderstanding your custom-
er’s needs and desires. This is evident especially
foraffordable housing and revitalization projects.
These are also prime examples of how Rockland
Trust contributes to making the world a better
place. Projects like these are the part of my job
[ find most rewarding. We’re in the business of
financing ideas. Construction concepts like these
ultimately have apositive impactonpeople’slives
and our communities. I take tremendous pride in
knowing we played a role in that.

What advice do you have for young women
aspiring to enter commercial real estate? First,
choose yourdirection. Ask yourselfwhat itis you
find attractive or interesting about commercial
lending. Once you have selected a path, be pro-
active in seeking training. I recommend getting
involved with professional groups, particularly
those that offer the chance to meet with other
women. Network and learn as much as you can
from others, including women more senior, to
draw from their experiences. Also, find a mentor
—that’s what I did 30+ years ago and [ would not
be in this position without my mentor. Work hard,
be honest, sincere, and always a team player.
Set clear goals and stay dedicated and driven to
achieve them.

Jen Davidson, RA

Design Manager
Cummings Properties

‘What challenges have you faced as a woman
in commercial real estate? I’ve been fortunate
to spend most of my career at Cummings, where
1 feel highly valued as an equal. All working pro-
fessionals will face challenges on the job until they

realize that the relationships we build are just as
importantas thehard work we do. Successful CRE
professionals know thatthisis the key torewarding
opportunitiesand accomplishments. Asanarchitect
atCummings, [ work hand-in-hand with engineers,
designers, and construction professionals from ev-
ery trade. I also partner with lawyers, accountants,
property managers, and specialists in marketing,
sales,and sustainability. The breadth of career paths
available in this vast industry creates wonderfully
differing viewpoints, making it essential that we
build strong relationships in the CRE community
so that we may grow and learn from each other.

What recent project, transaction, or accom-
plishment are you most proud of? Throughout
my career at Cummings Properties, I’ve had
the great satisfaction of being involved with its
nonprofit affiliate, Cummings Foundation. As a
volunteer on the grant application review commit-
tee, I’ve had the opportunity to play a direct role
in awarding transformative funding to 150 com-
munity nonprofits through the annual Cummings
$30 Million Grant Program. Day to day, I gain a
sense of fulfillment from knowing that my work
for Cummings Properties benefits the community,
because, at Cummings, all profits go to nonprofits.

Samantha Sochacki

Architectural Designer/Draftsperson
Gienapp Architects

What recent project, transaction, or ac-
complishment are you most proud of? The
recent accomplishment that I am most proud of
is obtaining my architectural license in Massa-

chusetts this past spring. I began preparing for
my architectural registration exams a few months
after graduating college. I spent three years ofhard
work and dedication gradually taking the exams
while learning as much as I could by studying
and through real-world experience at Gienapp
Architects. Passing the exams, completing the
needed experience hours, and finally receiving
the official architectural license was a fantastic
feeling, and I am proud to have been able to reach
this milestone so soon in my career.

What advice do you have for young women
aspiring to enter commercialreal estate? There
is an abundance of opportunity for success for
women in the real estate / building industry. I
would recommend getting hands-on experience
in the field of interest as early as possible. For a
career in architecture specifically, [ would advise
young women to be proactive in learning about
the construction process — it is critical to learn
abouthow things are physically builtto effectively
design buildings. My biggest piece of advice is
to put 100% effort into achieving goals and to
accept guidance and constructive criticism from
others with more experience.

Mary McCarthy

Associate
Finegold Alexander Architects

Whatrecentproject, transaction, or accom-
plishment are you most proud of? I had the
pleasure of working onthe Newbury of Brookline,
inpartnership with Robert A.M. Stern Architects,
to create a beautiful space where seniors can age
in place gracefully. As architects, we have the re-

sponsibility of shaping communities and spaces.
By focusing on thoughtful design that promotes
comfort, accessibility, and social interaction, we
foster environments where seniors can maintain
their independence while also enjoying a strong
sense of community. Aparticular challenge wasto
make the project fit comfortably within a historic
residential neighborhood. We achieved this by
retaining and sensitively restoring an original
building on the property to incorporate it into the
design and complement the new construction. It
is gratifying to see how our efforts have culmi-
nated in such a beautiful space, showcasing our
commitment to our clients and future residents.

Whatis your vision for the future of women
in commercial real estate?

Ienvisiona future where women incommercial
real estate share parity with men to the extent that
conversations of genderare notnecessary and that
we focus only on performance and accomplish-
ments that we achieve together. I also envision a
future where men and women of color have the
same support and opportunities to excel in the
fields of construction and commercial real estate
so that the spaces we design, build and occupy
are welcoming and respond to the needs of the
diversity of people that exist in our world.

Gabriela Shelburne

Principal
Studio G Architects

What recent project, transaction, or ac-
complishment are you most proud of? One
recent project [ am most proud of is E+ Highland
Park in Roxbury. This groundbreaking project is
poised to prevent displacement, provide a path
to homeownership, and help Highland Park

become the most sustainable neighborhood in
Boston. Asproject manager for E+Highland, [am
extremely proud of this energy-positive building
design with an affordable housing component,
with all 23 units at 30% or 60% AMI (Area Me-
dium Income), that also offers residents a path
to ownership. The responsibility that architects
hold of shaping our communities is something I
am honored to have, and I am excited to see this
project come to fruition.

What advice do you have for young women
aspiring to enter commercial real estate? My
advice for young women aspiring to enter the
commercial real estate industry is to stay curious
and seek out mentors. A willingness to learn and
adapt is crucial. Embrace every opportunity
to broaden your knowledge, whether through
education, industry events, or hands-on expe-
rience. Additionally, finding mentors who can
offer guidance, share their experiences, and help
you navigate the complexities of the industry is
invaluable. Surround yourself with a network
of professionals who support your growth and
challenge you to reach your full potential. Be
confident in your abilities and advocate for
yourself— your unique perspective and skills are
valuable assets in this industry.

Julie Freshman

Vice President
MG Commercial Real Estate

What recent project, transaction, or
accomplishment are you most proud of? A
recent accomplishment that I am most proud of
is obtaining a RI Real Estate Broker License. |
have had a Real Estate Salesperson License in
RIand MA, and over the past couple of years, [
completed the required 90 hours of coursework
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and passed both parts of the RI broker exam in
early July of 2024. The most recent commercial
real estate transaction that I am most proud of
is the sale of a 96,323 s/f industrial building on
16.7 acres in Coventry and Cranston, R.I. The
building was sold vacant, and the transaction
had many moving pieces/challenges including
subdivision, environmental and zoning/use ap-
proval components, as well as a seller (group of
companies) whose headquarters are in Germany,
Switzerland and here in the U.S. in Florida; and
an out-of-state buyer from Texas.

Whatis your vision for the future of women
in commercial real estate? [ anticipate more and
more women becoming an integral part of com-
mercial real estate as salespersons and brokers. I
think that Rhode Island tends to lag behind other
markets in this aspect. For example, I collaborate
with and know many more women commercial
real estate brokers in the Boston, Massachusetts
market. Additionally, there are now undergrad-
uate programs in commercial real estate. For
example, my cousin’s daughteris obtainingaB.S.
in Commercial Real Estate at Virgina Tech with
a second major in Finance to add specialization
to her major. Young women being involved in
these programs is going to open up opportunities
for them that many of us never had.
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Amanda Gould

OPM Field Representative
Weston & Sampson
What is your vision for the future of

women in commercial real estate?
I envision the future of commercial real

estate as one that emphasizes collaboration
and embraces technological advancements.
As green building practices become more
common, projects will be more efficient, sus-
tainable, and successful. I believe the industry
will benefit greatly from these innovations,
leading to improved project outcomes and a
more forward-thinking approach. The key to
this future is being open to change and con-
tinuously seeking ways to integrate new ideas
into traditional practices.

Whatadvice do you have for young women
aspiring to enter commercial real estate?

My advice is to stay curious and committed
to learning every day. The industry is multifac-
eted, so it’s crucial to understand its different
aspects. Networking is also vital, as building
relationships with professionals can provide
guidance and opportunities. Additionally, being
adaptableis essential; the ability to think on your
feet and solve problems quickly will serve you
well. Don’t be afraid to take on challenges, as
they often lead to the most significant growth
and experience.

Kayleigh Murphy, EIT

Project Engineer
Weston & Sampson

Maeve Dineen, El

Engineer Il
Weston & Sampson

Whatrecentproject, transaction, oraccom-
plishment are you most proud of? It’s always
exciting to oversee a construction project from
start to finish. Recently, I oversaw both a water

Whatrecentproject, transaction, or accom-
plishment are you most proud of? Over the past
five years, | have assisted with sewer separation
efforts forthe city of Fitchburg, Mass. I beganas a
residentrepresentative and oversaw construction
efforts on site. Today, I assist with construction
management of the ongoing separation efforts
off-site. I am most proud of my growth within
these projects, and my ability to provide creative
solutions for aging infrastructure while using my
experiences from the field as a guide.

Whatadvice do you have for young women
aspiring to enter commercial real estate? My
advice for young women entering the field is to
remember that everyone is working toward the
same goal: completing the project. When facing
challenges, don’t hesitate to remind contractors
that you share the same objective!

main installation project and a sewer rehabilita-
tion project. I was proud of how I was able to
maintain good client relations throughout the
multiple challenges that arose.

What challenges haveyou faced asa woman
in commercial real estate? While I’ve been
fortunate to work with a lot of good people, my
biggest challenge has been gaining the respect of
contractors in the field or on the job site. On some
occasions, I’ve had to fight to get my voice heard
or my requests met. My biggest tool in facing
these challenges has been remaining confident
in my education and experience and knowing
the construction specifications well. Support
from both written specifications and my project
managers has been imperative when facing and
addressing these challenges.

Whatadvice do you have for young women
aspiring to enter commercialreal estate? Finda
good mentor who can guide you through the start
ofyourcareer by providing supportand answering
questions. Trustyourselfand yourability tomake
informed decisions; your confidence will build
as you gain experience. Also, it’s far better to
have too much documentation than not enough.

For full responses to the
2024 Women in Commercial Real Estate
visit nerej.com
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Kerri Hilton

Project Manager
Shawmut Design and Construction

What recent project, transaction, or
accomplishment are you most proud of?
When less experienced members of my team

come to me with a question, I feel a great sense
ofaccomplishment when I can not only answer
their specific question butalso explain the ‘why’
behind it or the process to follow. Then, the
next time, they ask for confirmation instead
of direction. Those moments remind me how
far I have advanced in my career, even when |
feel like there is still so much to learn.

Why should this nominee be recognized
in our Women in Commercial Real Estate
Spotlight?

“Kerri takes a collaborative approach to
leadership, inspiring those around her to de-
liver their best every day. Her diligence and
attention to detail enable her to consistently
address potential challenges with thoughtful,
well-rounded solutions. Beyond her formalrole,
she serves as a mentor, actively helping those
newer to the field grow and succeed. Kerriis a
tremendous asset to her teams, our clients, and
the next generation of construction leaders.” -
Ryan Lynch, Vice Presidentat Shawmut Design
and Construction.

Caitlin Burke

Senior Associate
The Boulos Gompany - Portsmouth, NH

What recent project, transaction, or ac-
complishment are you most proud of? [ am
most proud of the client relationships I have. 1

have a lot of repeat clients — people I have been
lucky enough to do a ton of different types of
deals with — and others where I am called back
to lease or sell the same building again. In an
industry where brokers don’t always have the
best reputations, I am proud that I don’t fit into
that stereotype.

What challenges haveyou faced asa woman
in commercial real estate? Getting comfort-
able with being the only woman in the room
again and again. There are not a lot of women
in commercial real estate that I have to look up
to as examples, so you have to get comfortable
blazing your own path. Also, it took me awhile
to build self-confidence to do it your own way
as a woman (you don’t have to act like a man to
be successful)!

Whatis your vision for the future of women
in commercial real estate? [ hope there aremore
and more of us —a lot of my biggest accomplish-
mentshavebeenbecause [ have teamed with other
women brokers, business owners and investors.
I think there is a huge opportunity for women in
this industry, and I can’t wait to continue to be
part of that growth.

Cristina Zupcu

Director of Interior Design
JGE Architecture + Design

What recent project, transaction, or accom-
plishment are you most proud of? Brookley
Flats,aJamaicaPlain projectwhichisbeingbuilt. It
isthelargestaffordablehome ownership projectin
Boston; itis not every day that you hear an interior
designer assisting with the finishes, lighting, and
furniture on anaffordable housing projectand JGE
made sure this can happen! While we had a tight
budget, it didn’t deter me from designing for the
residents with a unique approach: introduced a
fresh and playful color palette, variety of textures
and personality that tell the story of the involved

artistsand community and chose durable materials
and elements that will age gracefully.

What challenges have you faced as a woman
in commercial real estate? Not everyone can
easily envision a finalized interior when pointing
to an empty core and shell space so to help our
clients, brokers, landlords and future tenants with
visualizing I often like to create a story which will
turnintorenderings, walk-through videos, concept
boards or diagrammatic floor plans providing
ideas and insights on what the space could turn
out to be. If the story is captured well through the
intent of the design, the empty space will turn into
an exciting opportunity. The real estate market
is dynamic, with trends and demands changing
rapidly. The fast-paced nature of commercial real
estate requires me to stay ahead of anticipated
future needs. I meet this challenge by continually
educating myself on the latest industry develop-
ments, attending industry events, integrating new
products and listening intently to client’s needs
that not only meet current requests but are also
adaptable to future changes.

What is your vision for the future of women
in commercial real estate? I’'m enchanted with
the increasing number of female brokers, OPMs
and construction project managers I see guiding
clients with their projects. Women are taking
on leadership roles, bringing fresh perspectives
and driving innovation in the industry. What I
would love to see more of are women that are
developers or landlords helping shape the future
of our industry.

Dajana Derman

Director of Operations & Management
CORE

‘Whatrecentproject, transaction, or accom-
plishment are you most proud of? I’'m most
proud of leading our team through 360 US-1 in

Kittery, a recent large-scale property acquisition
thatrequired creative problem-solving and strong
collaboration. As director of operations and
management, I focus on fostering teamwork and
buildingrelationships, whichare key todelivering
exceptional results for our clients. There are so
many moments in a career that remind you why
inclusivity matters. Your thoughts, your voice,
what you see and know needs to be addressed for
the best result possible. Contributing to CORE’s
growth and collective success is empowering.

What challenges have you faced as a
woman in commercial real estate? Navigating
a traditionally male-dominated industry has
certainly posed challenges, but it’s also been a
source of motivation. CORE is different. The
team is intentional in aligning strengths with
opportunity. Woman, man, you are given the
chance to grow your confidence in yourself and
your decisions, the ability to assert your point
and your voice. Something particularly special
is the opportunity to be a mentor and knowing
that each team member is a valued influence on
overcoming barriers and driving the company’s
growth in this field.

Stasha Greenalch

Project Manager
BW Kennedy & Co.

What recent project, transaction, or ac-
complishment are you most proud of? I am
most proud of my work as a project manager
of a successful project in Lexington, MA, a life
science project known as Braskem Renewable

Innovation Center. Braskem is a new client for
BW Kennedy & Co. and a new company in
the area. My project team was onsite full-time
managing the $22 million, 35,000 s/fdesign-build
project. This included new infrastructure, fire
separation barriers, and coordination logistics
due to working within an occupied campus. I met
daily with Braskem’s point of contact to ensure
that all their needs and user-required services
were met. The project timeline required early
office area occupancy to accommodate relocated
office personnel. The project was completed on
time and on budget.

Whatis your vision for the future of women
incommercialreal estate? [ envisionmore wom-
en having positions of leadership in commercial
real estate in the future. Back in the day, women
onthe job site were very rare and usually worked
in the trades. As the industry continues to grow
and diversify throughout the years, more wom-
en are holding positions of leadership. Women
continue to set the example and make inroads
for future women in construction. The women
of today have proven success in the industry and
aremeeting the challenges ofthe commercial real
estate industry, opening more doors for future
women to join the industry.

Elizabeth Krol

Principal
Ramboll

Whatrecentproject, transaction, or accom-
plishment are you most proud of? The recent
accomplishment that I am most proud of is the
establishment of the Women’s Leadership Initia-
tive at Ramboll to empower women to become
stronger leaders through mentoring and profes-
sional development at all stages of their career
journeys. The programis opento everyone, across
business units and geographies, and has featured
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presentations by executive leadersregarding their
career pathand times when they have pivoted and
evolved, the importance of mentors, sponsors and
allies, as well as how to prepare for an effective
technical presentation. This summer included
a mini-mentoring program for mentor/mentee
pairs to work collaboratively on a focus area for
two months, then provide feedback to establish
a year-long program for 2025. The program
has received incredibly positive feedback, and
participation and engagement at all levels of
professional experience continues to grow.
What challenges haveyou faced asa woman
in commercial real estate? One challenge that
I have faced as a woman in commercial real
estate has been getting the initial referral for
project opportunities. Once I have established a
relationship with a client and demonstrated my
capabilities and expertise, I become their trusted
advisor and “first call” for new transactions.

Whatis your vision for the future of women
in commercial real estate? My vision for the
future of women in commercial real estate is that
we receive the referrals and the introductions for
new opportunities from the start. While this is
happening with more women making referrals
to other women, especially via CREW Network
and local market chapters suchas CREW Boston,
ideally womenwillalsoreceive morereferrals and
introductions from men in leadership positions.
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Kate Howard

Director of Marketing
Colliers
Whatrecentproject, transaction, or accom-

plishment are you most proud of? I’'m incred-
ibly proud of a recent offering memorandum my

team and I developed for a multi-million-dollar
investment listing. We put together an extensive
package to present to the client, even before
securing the assignment. The effort and attention
todetail in crafting this comprehensive document
not only showcased our team’s expertise but also
demonstrated our commitment to understanding
the client’s needs. I believe this proactive ap-
proach played a significant role in winning the
listing, highlighting the impact that preparation
and presentation can have in securing high-value
assignments.

What advice do you have for young women
aspiring to enter commercial real estate? Com-
mercial real estate offers endless opportunities,
but it’s essential to build a strong foundation. My
adviceistostay curious, ask thoughtful questions,
and immerse yourself'in the industry. Take every
opportunity to learn from your colleagues, work
ondevelopingarange of skills,and don’tbe afraid
to assert your ideas. Your unique perspective is
your strength, and with dedication, you’ll find
your niche and thrive.

Kristie Russell

Research Manager
Colliers

What recent project, transaction, or
accomplishment are you most proud of?
One of my proudest achievements is ex-

panding our reporting to include the downtown
Portland, Maine, office market and creating a
detailed New Hampshire Multifamily report.
These updates have garnered positive feedback
and provided critical market insights that sup-
portinformed decision-making. Navigating the
challenges of data compilation and analysis has
beenrewarding, and the positive client feedback
underscores the reports’ value to users, owners,
and investors.

Whatadvice do you have for young women
aspiring to enter commercial real estate?

For young women entering commercial real
estate, it’s crucial to actively seek opportunities
and assert your presence in a male-dominated
field. Find mentors who can offer valuable
guidance and hands-on learning experiences.
Continuously absorb information and con-
tribute actively to discussions, showing your
commitment to growth. Don’t hesitate to share
your ideas and perspectives confidently, as this
will help build your confidence and establish
your presence in the industry.

Andrea Gomes

Partner
Hinckley Allen

Whatrecentproject, transaction, or accom-
plishment are you most proud of?

Ienjoy all of my work, but when the land use is
mission based, [ am particularly proud of being a
part of the team. For example, I recently secured
land use approvals for a behavioral health clinic
in Hartford, Conn. for Root Center for Advanced
Recovery, a private, nonprofit, behavioral health
care organization providing mental health and
substance use prevention and treatment through-
out Connecticut. Root Center already had two
clinics in the city at that time, but were looking
to build a new, state-of-the-art clinic where its

WOMEN IN COMMERCIAL REAL ESTATE

patients could receive treatment with dignity.
Similarly, I recently represented Sager Develop-
ment LLC in securing land use approvals for a
new 65-unitaffordable multifamily community in
Farmington, Conn. This project was particularly
rewarding as we obtained unanimous approval
from the town plan and zoning commission
after just two hearings, covering a regulation
amendment, rezoning, and site plan approval for
aLow Income Housing Tax Credit development.
This community, located near UConn Medical
Center, will provide much-needed affordable
housing with 80% of the units designated as
affordable, including 15 units administered by
FAVARH, a local supportive housing organiza-
tion for individuals with disabilities. This project
was a win, not only for affordable housing, but
also for thoughtful, community-centered land
development.

What challenges haveyou faced asa woman
in commercial real estate?

Real estate, especially land use law, has
traditionally been a male-dominated field, both
in terms of practitioners, and the clients we rep-
resent. This disparity felt isolating at times, but
rather than seeing it as a barrier, I viewed it as
motivation. [ wanted my voice to be heard and
respected, and [ was determined to become the
go-to expert. To achieve that, I dedicated myself
fully to mastering every aspect of land use law
while building strong relationships across the
industry. The challenges I faced as a woman in
this space became the driving force behind my
growth and success.
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Elizabeth Holmes

Director of Corporate Services
R.W. Holmes Commercial Real Estate

‘Whatrecentproject, transaction, or accom-
plishment are you most proud of? I’ve been
proud of my team’s recent success in growing
our presence in the 128 South market. This year,
we’ve had several notable deals including the
sale of 50 North St. in Canton — an 100,000 s/f
industrial property sold for $13.8 million, we
assisted UNICOM Engineering intheir 80,000 s/f
headquarters lease at 15 Dan Rd. in Canton, and
pickeduptwonotableflex/industrial assignments

with Berkeley Partners (200,000 s/f industrial
park) and GFIPartners (70,000 s/findustrial park)
both in Stoughton. This was an area that myself
and my colleague, Dean Blackey, had identified
as an area of growing need for our clients. We
brought on Mike Fahy as an associate to our
team to help lead efforts in this market and we
are thrilled to see in just three years time that we
have been able to assist so many companies and
landlords in that submarket.

What challenges haveyou faced asa woman
in commercialreal estate? [ have been fortunate
enough to have an amazing team and culture
at R.W. Holmes with colleagues and mentors
that have championed my growth and success
in the industry. [ am incredibly grateful for the
generation of women brokers beforeme thathave
paved the way and been role models for how to
navigate this industry, client relations, and work-
lifebalance. They have made it somuch easier for
myself and my generation of women brokers to
navigate the brokerage world. Having said that,
there continues to be a disparity between women
and men in the industry. It’s nothing that can’t
be overcome, but certainly for any women new
to the field, it’s surprising to walk into pitches,
networking events, etc. and be one of the few
women in the room. But I’'m very fortunate that
all of our colleagues, partners, and clients are
fantastic to work withand many greatly appreciate
the growing diversity of the industry.

Anna Moll

Chief of Staff, New England
Skanska

What recent project, transaction, or accom-
plishment are you most proud of? [ was recently
partofthe winning pursuit team for a $625 million
[-95 / Route 10 Corridor Design-Build Project,

which will include construction and/or recon-
struction of 18 bridges in the cities of Providence,
Cranston and Warwick, RI. I also helped secure
the $147 million contract awarded to Skanska
by the U.S. Navy on behalf of the National Oce-
anic and Atmospheric Administration (NOAA),
which will be relocating its Atlantic operations
to Newport, RI. Skanska will construct NOAA’s
new Marine Operations Center, consisting of a
pier to accommodate four large vessels, a floating
dock for smaller vessels, a supporting 22,000 s/f
administration building with parking and exterior
storage, and anadjacentloadingandlaydownarea.
‘What challenges have you faced as a woman
in commercial real estate? One of the reasons
the industry is so exciting, but also challenging, is
the fast pace and that no day looks the same as the
one before. Before I embarked on my professional
career, | had a teacher who suggested I not pursue
advanced math in high school — she argued that
girls are “less confident” in STEM-based subjects
as they enter adolescence. Despite being underes-
timated by this teacher and others like her, [ was
determined to prove that I deserved to be where
I was, and ultimately pursued a degree in Civil
Engineering and a STEM-based career.

Denise Pied

Vice President
Northstar Project & Real Estate Services

What recent project, transaction, or accom-
plishment are you most proud of? I’m proud
to be involved in a complex strategic advisory
engagement for a leading provider of real estate
for life science and technology industries that is
reevaluating its existing portfolio to meet current

market and ESG demands. Our team completed
round three of the assessment. Although it’s been
challenging to stand up to a new cross-functional
governance structure within their organization,
I’ve enjoyed every minute of it! It’s gratifying
to work with a high-functioning, seasoned team
of owners and consultants and be able to impact/
inform/influence our client’s strategic and capital
plans, ensuring they meet their business goals of
promoting sustainable development practices and
operations while meeting all new environmental
regulations and tenant requirements.

What advice do you have for young women
aspiring to enter commercial real estate? Start
connecting with a cross-section of industry pro-
fessionals to build a strong network. Use those
conversations to get an insider perspective about
career options and whatto expect. Ask each person
you meet to refer you to the next. Keep an open
mind and don’t have a narrow focus on role, title,
and salary; listen to pick-up notes on the people/
culture. A company that values belonging, men-
toring, and career development will teach you all
the technical skills you need to be successful and
achieve your personal goals. CRE is a big tent for
those who are confident, curious, and looking to
build community and relationships.

Marci Alvarado

Principal
Commercial Property Advisors, LLC

What recent project, transaction, or ac-
complishment are you most proud of? In May
2023, I embarked on an exciting new journey by
starting my own commercial real estate firm. One
ofmy greatestachievements hasbeen maintaining
a healthy balance between my professional and
personal life, always prioritizing my family with
their unwavering support. I am also incredibly
grateful for the loyal and supportive clients who
have contributed to my success, and forthe strong
relationships we have built along the way.

‘What s your vision for the future of women
in commercial real estate? [ am excited to see
more young women joining and thriving in the
commercial real estate industry. We are equally
capable, and often even more qualified, than our
male counterparts. I encourage women pursuing
a career in commercial RE to look beyond any
perceived challenges and pursue their passion
with confidence. The most important thing is to
stay focused on becoming the best professional
you can be.

Libby Murphy

Project Executive
Suffolk

What recent project, transaction, or
accomplishment are you most proud of? A
recent project that I’'m extremely proud of is
245 Beacon St. at Boston College, a 156,500
s/f academic building housing the school’s
growingresearch and science programs that was

completed in 2021. A $150 million project, 245
Beacon St. was my first project of that magnitude
and represented the largest single investment in
the sciences at Boston College.  was privileged
to manage a Suffolk team of 15 that included
six women. [t was one of the most collaborative
projects that I’ve ever been involved with due
to partnerships with the Boston College and
Payette teams.

Whatadvice do you have for young women
aspiring to enter commercial real estate?
First and foremost, build your network, and
then don’t hesitate to lean on your network. I
lean on my amazing network of women peers,
mentors, and young professionals daily. It’s
important to become involved in groups that
support women in CRE and provide network-
ing opportunities; I have fostered meaningful
relationships with women through Suffolk’s
‘Women Who Build Business Resource Group,
external networking events like CREW and
PWC, and supporting girls interested in STEM
through Suffolk’s partnership with Girl Scouts
of Eastern Massachusetts. And PLEASE don’t
forget to hold the door open for the women
climbing the ladder behind you.

Nicole Dua

Building Energy Analyst
AHA Consulting Engineers

What recent project, transaction, or
accomplishment are you most proud of?

My recent work in decarbonization and the
development of sustainable benchmarking for
commercial buildings is among my most im-
pactful accomplishments to date. Specifically,
my last project was to track greenhouse gas
emissions and ensure compliance for over five
hundred properties under the Boston Housing
Authority (BHA). With nearly eight million s/f
of housing and community spaces to review, |
collaborated closely with key BHA stakeholders
to dive deep into tracking energy usage and
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analyze how buildings operate on a case-by-
case basis. While verifying compliance for
each building with Boston’s complex Energy
Reporting Disclosure Ordinance (reporting
procedures, reduction commitments, data
tracking), [ was also able to provide key insights
that helped guide toward a net zero emissions
future. Tackling such a large-scale and diverse
project was certainly challenging at moments,
but the opportunity to ensure sustainability for
animportant force like the BHA was incredibly
fulfilling.

Why should this nominee be recognized
in our Women in Commercial Real Estate
Spotlight?

“It is with great enthusiasm that I recom-
mend Nicole Dua for her exceptional work in
sustainability at AHA Consulting Engineers.
Nicole has been instrumental in helping com-
mercial real estate clients achieve their energy
and emissions compliance targets. Leveraging
her MBA in sustainability, she brings a deep
understanding of environmental bestpractices,
coupled with a strategic mindset that drives
impactful results. Nicole's professionalism
and positive attitude make her a pleasure to
work with, consistently delivering solutions
that meet both regulatory requirements and
client expectations. Her commitment to sus-
tainability and client success is a great asset
to both our company and the commercial real
estate clients we serve.” - Dan Whittet, Senior
Associate — Energy & Sustainability at AHA
Consulting Engineers.
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Adrienne Nelson AIA, 1IDA

Principal
Pickard Chilton Architects, Inc.

Whatrecentproject, transaction, or accom-
plishment are you most proud of? As Pickard
Chilton’s first female principal, I am proud
to have had the opportunity to collaborate on
many innovative designs nationally. These have
ranged in scale from landmark office towers to
timber amenity buildings. As a design architect
my greatest satisfaction comes from creating a
unique design solution that is right for the client,

community, and building users. Most recently,
this satisfaction came as we completed the design
for the St. Regis Residences in Houston, Texas
which will be unveiled later this year.

What challenges haveyou faced asa woman
in commercial real estate? 1 have been very
fortunate to work with an incredibly supportive
team and group of clients during my professional
career. Like most women in a male-dominated
industry, I am aware that I am often the only
woman in the room. This can be intimidating,
but I received a piece of advice that has served
me very well and allowed me to overcome that
intimidation: Be engaged, be prepared, and be
yourself. I think this piece of advice is useful
for anyone.

Why should this nominee be recognized
in our Women in Commercial Real Estate
Spotlight?

“Adrienne Nelson, Pickard Chilton's first fe-
male Principal, is mostdeserving of this spotlight.
With an extraordinarily accomplished 11-year
career, Adrienne brings an impressive record of
achievements and contributions both in and out
of the profession. In particular her career-long
activism on behalf of women architects and her
effortsinadvocatingfor the emerging profession-
als community, makes her the ideal candidate

for this appropriate recognition.” - Jon Pickard
FAIA, Principal at Pickard Chilton Architects.

Kristen Fogarty

Marketing Manager
Vantage Builders

What is your vision for the future of
women in commercial real estate? | am very
optimistic about the future for women in com-

mercial real estate. We continue to see increased
representation of women in leadership roles, a
stronger focus on diversity and inclusion, and
more role models and success stories. Addi-
tionally, there’s a rise in collaboration across
the industry, making this an exciting time to be
involved. As the industry continues to evolve,
it will increasingly benefit from and leverage
diverse perspectives, fostering a more dynamic
and inclusive environment.

Whatadvice do you have for young women
aspiring to enter commercial real estate?

The CRE industry offers many opportunities
with a lot of growth and learning potential. My
advice is to maintain a positive mindset when
facing challenges, seek out mentors who can
help guide you, and focus on both professional
and personal development. Building a strong
network is crucial, so invest in connecting
and forming relationships within the industry
— attend events, join CRE trade groups. By
combining these strategies with passion and
hard work, anyone can be well-positioned to
make a significant impact and achieve long-
term success.

Kara Chiccarelli

Development Project Manager
The Procopio Companies

‘Whatrecentproject, transaction, or accom-
plishment are you most proud of? I am thrilled
to have kicked off construction on our project
at 339 Boston Post Rd. East in Marlborough,
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called Vesa. We closed on the property in May
and currently have foundations underway. The
project will have 140 units across three buildings
all nestled into the beautiful, wooded site along
with some awesome amenities. We have a great
projectteam led by Maugel Destefano Architects
and ourin-house construction managementteam.
This is the first project I will be managing since
joining the company in April and I am grateful
to have had the opportunity to jump in at such
an exciting stage.

What advice do you have for young women
aspiring to enter commercial real estate? My
advice foryoung womenistoneverstop learning.
Choose a skill-set that you are most interested in
but always be looking for ways to expand your
breadth of knowledge. Working in commercial
real estate can be both challenging and rewarding.
With new development there is always more to
learn. We have a great development team with
people from a variety of backgrounds including
construction, architecture, real estate sales and
finance. It’s important to be curious about all
aspects of the business and learn as much as you
can. Being well-rounded helps you make better
decisions and become a better project leader.



Kerry Hawkins

Senior Director of Asset Management
Hobbs Brook Real Estate

What recent project, transaction, or ac-
complishment are you most proud of? Since
joining Hobbs Brook Real Estate (HBRE)in2023
to lead the development and implementation of
investment strategies across the firm’s 4.7 mil-

lion s/f portfolio, I’ve been able to successfully
navigate the current challenging commercial
real estate market alongside my team, which has
since resulted in the execution of over 630,000
s/f of new leases with companies spanning
across diverse business lines, and within key
properties including the Waltham Campus, the
Edge Campus, and Northwoods. This year, I'm
inherently focused onthe full repositioning efforts
0f404 Wyman St., a 380,000 s/f suburban office
building, to further activate and amenitize the
Waltham campus.

What challenges have you faced asawoman
in commercial real estate? Aside from the usual
trials thatcome alongside managing abusy career
and family life having three young children, my
largest challenge came in 2024 when I was diag-
nosed with breastcancer. Navigating an intensive
treatment plan of surgeries, chemotherapy and
radiation in my first year at HBRE has been
challenging. Focusing on work has provided me
with some welcome “normalcy”’, and HBRE has
provided me with tremendous support and the
needed flexibility to focus on my health. With
Boston as a hub for life sciences research, I am
so grateful for the research happening every
day in buildings like the ones owned by HBRE.

Nicole Stenclik

President
Akrete

What recent project, transaction, or ac-
complishment are you most proud of? I am
most proud of helping to lead Akrete’s growth
and scalability of our flexible work model over
the last two years — a model that we have been
pioneeringsince 2011, longbefore it was popular

to do so. After making a significant operational
and cultural shift to focus more on profitability,
Akrete achieved a 5% increase in profitability
and 6% revenue growth in the first year. This
was a significant achievement given more than
75% of our client portfolio is in the commercial
real estate sector, which experienced signifi-
cant disruption from COVID and interest rate
volatility. We achieved this while continuing to
deliver exceptional results and value forour CRE
clients,and within our culture thatempowers team
members to embrace our flexible, hybrid model.

What challenges have you faced asa woman
incommercialreal estate? Thavebeenincredibly
fortunate to be supported and mentored by incred-
ible role models over my almost two decades in
this business, most of whom have been women.
Early inmy career, I certainly feltabitofimposter
syndrome being one of the only women in room
with our male-dominated CRE and financial
services clients. However, this made me want
to constantly prove myself, which in the end
helped me learn more and build my confidence
much faster. As amother of three young children,
I have also struggled with balancing work and
family, but this is why I am so passionate about
building Akrete’s unique flexible work model.

Tara Reilly LEED AP

Vice President
Elkus Manfredi Architects

Whatrecentproject, transaction, or accom-
plishment are you most proud of? In 2023 we
completed a new workplace for Nuro, a startup
robotics company in Silicon Valley, California
that develops and operates a fleet of fully electric
self-driving delivery vehicles. The Nuro project

was brought to us by a previous Elkus Manfredi
client who is a member of Nuro’s leadership.
We were deeply honored that he entrusted us
with Nuro’s first headquarters, excited to work
with such an advanced technology start-up, and
extremely proud to deliver a beautiful, airy, inno-
vative workspace for Nuro that fully captures the
brand. The cherry ontop wasa 10-page feature on
Nuro’sheadquarters in Interior Designmagazine!

Why should this nominee be recognized
in our Women in Commercial Real Estate
Spotlight?

“TaraisaVice President of Elkus Manfredireg-
ularly in charge of the interior design component
of large, complex multidisciplinary projects. She
is an exceptional designer, workplace strategist,
and project manager who has created millions of
s/f of workspace for clients across a wide range
of industries. With her special gift for building
trust and mutual respect with her clients, teams,
and co-workers, Tara is a skilled leader and
collaborator; straightforward and engaging,
while also bringing an equanimity to all her
work that those around her naturally emulate, a
quality that makes her awonderful role model for
the designers she mentors.” - Elizabeth Lowrey
FIIDA, RDI, Principal and Director of Interior
Architecture at Elkus Manfredi Architects.

Whitney Taylor

Commercial Realtor
Coastal Land & Commercial Group

‘Whatrecentproject, transaction, or accom-
plishment are you most proud of? A recent
deal I am proud of is representing a tenant on an

11,000 s/f sublease in Nashua, N.H. I had been
working with this tenant for six months, showing
spaces and exploring different options. He had a
unique need as his company is quickly growing
and needed to asecure a space that would support
the growth. In the end we took advantage of the
soft office leasing market and closed a deal on
an exceptional office space with lots of room to
grow, which also included all the office furniture.
My client was a pleasure to work with and could
not have been happier.

Why should this nominee be recognized
in our Women in Commercial Real Estate
Spotlight?

“Whitney is a returning up-and-comer with
a long history in real estate and has re-started
her career in NH after a previous career in CA
and CT. She exhibits all the work ethics needed
to move her forward in being one of the premier
agents in the brokerage. Whitney s expertise puts
her clients at ease, bringing them from beginning
to end through a transaction.” - Dave Garvey,
Managing Director at Coastal Land & Commer-
cial Group at Keller Williams Coastal Realty.

Julia Lynch

Sustainability Consultant
EBI Consulting

Whatrecentproject, transaction, oraccom-
plishment are you most proud of? I’'m proud
of all my work at EBI Consulting, from energy
benchmarking to green building certifications.

Recently, I’vetakenontwokey projects: helpinga
clientwrite their Corporate Social Responsibility
(CSR) report, which aligned with my studies in
Environmental Policy and Planning and playing
an integral role in developing EBI’s Quarterly
Commercial Real Estate Regulation Bulletin.
Both experiences keep me engaged with regu-
latory updates and sustainable practices, helping
meadvance my academic careeras [ work toward
earning my master’s degree, while contributing
meaningfully to our clients and the environment.

What advice do you have for young women
aspiring to enter commercial real estate? My
adviceto young women entering commercial real
estate is to pursue your passions without fear. It’s
okay not to know exactly what field you want
to work in — sometimes, hands-on experience is
the best guide. I discovered my passion for en-
vironmental science in high school and, through
mentorship, found my focus in energy policy and
economics. Don’t be afraid to explore new roles.
I transitioned from fieldwork to operations, and
now [ work as a sustainability consultant. Con-
fidence comes from trying new things, even in
traditionally male-dominated industries, where
I’ve thrived.

Sienna DeSantis

Development Manager
Samuels & Associates

Whatrecentproject, transaction, or accom-
plishment are you most proud of? One of my
most recent accomplishments is Lyrik, formerly
known as Parcel 12, which opened recently. I
joined the team at the start of construction, and
it has been incredible to witness the project’s
evolution and successful completion. Seeing the
project variables I worked on come together is
truly rewarding. Additional projects and transac-
tions include pro-bono work for the Beer Garden
in Boston Common, and the PNF process for 1400
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Boylston, a new mixed-development project in
the Fenway, that will feature officeand labspaces,
retail, new open space for the community, and
a satellite branch of the Boston Public Library.

Whatis your vision for the future of women
in commercial real estate? My vision for the
future of women in commercial real estate is one
where women are represented at every level and
sector of the industry. I also see a future where
moreresources and industry groups are dedicated
to empowering and advancing women, to lead-
ership positions including more representation at
the developer and ownership levels. The industry
will only gain more strength as we continue to
fosteracollaborative environment that spotlights
women successes and furthers their leadership
in real estate.

What advice do you have for young wom-
en aspiring to enter commercial real estate?
My advice to young women aspiring to enter
commercial real estate is to actively seek out
mentors in the field and not hesitate to engage in
meaningful conversations. More often than not,
people are willing to share their knowledge and
experiences. Throughout my career, I’ve been
fortunate to have incredible mentors who have
guided me forward and helped me overcome
challenges. Joining organizations like CREW was
pivotal for me, and now I work to pay it forward
to the next generation by mentoring Samuels &
Associates interns through programs like CREST
and acting as an advisor and judge for Boston
College’s Corcoran Center Case Competition.
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CREW
BOSTON

™

CREW Boston’s mission is to develop, advance and champion

the success of all women in the commercial real estate industry by:
« Creating a diverse, multi-cultural and welcoming community.

» Creating a forum for all women to impact the future of commercial real

estate.

* Providing excellence in programming to create both professional and
personal growth opportunities for all women throughout all stages of their

career.

» Engaging, involving, and connecting members through networking and

relationship building.

Shelly Gouin

Officer, Debt Capital Markets
TA Realty

Liz Berthelette, CRE

Head of Northeast Research & National Life Science Research

Yanel de Angel, FAIA

Managing Director, Principal

Marya Gorczyca, P.E.

Senior Principal

Newmark

Whatadvice doyou have for young women aspiring
to enter commercial real estate?

My adviceistostartbuilding connections early on and
throughouteach phase of your careerasrelationships are
essential in the commercial real estate industry. These
groups offer networking, mentorship and professional
development opportunities and resources that can help
professionals navigate the industry. Mentorship is es-
pecially valuable — seek female mentors who can guide
youthrough challenges and offer practical advice. Above
all, advocate for yourself, embrace new opportunities
and leverage your network to grow in the field. With
persistence and the right support, you can thrive in
commercial real estate.
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Perkins&Will

What recent project, transaction, or accomplish-
ment are you most proud of?

The recent opening of the Malone Family Tower
for MaineHealth is the culmination of a decade-long
development initiative to enhance patient access for
better outcomes. Designing healthcare environments
where patients, caregivers, and staff can thriverequires a
holistic approach to caring for people. Itis about design-
ing intentional spaces that promote well-being, where
people can find respite and calm; about achieving the
rightbuilding performanceto create aquality experience;
and about designing with empathy to remove barriers at
every moment in the wellness journey. All these ideas
converge beautifully in the Malone Family Tower, and
I take great pride in our team’s unwavering dedication.

Haley & Aldrich, Inc.

What advice do you have for young women aspir-
ing to enter commercial real estate?

Don’t hold yourself back. Sometimes we worry too
much about the unknowns or whatif scenarios. Try new
things and don’t be afraid of uncertainty. If you want
everything to be perfect and in control in your life it is
not realistic. Try to embrace and enjoy the excitement
of new things. Additionally, there is no end to learning
and gaining knowledge about our industry which is one
of'the great things regarding what CREW offers. [ have
learned so much from the women I have met through
CREW and the great programs offered. Knowledge is
powerful and invaluable to career advancement.

WOMEN IN COMMERCIAL REAL ESTATE



Whatadvice do you have for young women aspiring
to enter commercial real estate?

It’s not enough to keep your head down and do good
work. You also need to pick your head up occasionally
and take action to move in the direction you want to go.
Maybe that’s getting involved in an organization like
CREW to build your network and develop new skills or
looking within your organization to seek out mentors.
Try something uncomfortable to grow and learn and it
will pay off in often surprising ways.

How has CREW Boston/CREW Network helped
your professional development or how has your
involvement in CREW Boston/CREW Network
impacted your career?

Through my involvement in CREW Boston over 13
years, on committees and the Board, I’ve had fantastic
opportunities to develop my skill setasaleaderand have
gained valuable insights into organizational dynamics.
CREW Boston has given me access to countless incred-
ible real estate professionals who have become friends
and mentors. And all the growth I’ve found through
CREW has served to make me a better contributor in
my day job.

Kate Moran Carter

Shareholder / Director
Dain, Torpy, Le Ray, Wiest & Garner, PC.

What recent project, transaction, or accomplish-
ment are you most proud of?

Representing project proponents in Boston zoning
disputes can often feel like a real slog, because so
many projects require zoning variances that are often
easily challenged on the merits by abutters. Our client,
a Dorchester-based charter school, was granted zoning
reliefin 2019 to add additional classrooms, support spac-
es, and a middle school sized gym to its existing K1-8
school. Three neighborhood groups filed three separate
lawsuits. We just successfully dismissed the third, and
final lawsuit. Although the case is likely headed to the
Massachusetts Appeals Court, this is a significant step
forward for our client’s project, and makes the expanded
school, and expanded educational opportunities for this
community, a more likely reality.

Whatadvice doyou have for young women aspiring
to enter commercial real estate?

As in any industry, demonstrate your value through
your intellectual curiosity and hard work. Read about
the projects that are being built in your community.
Understand the policy initiatives at the local, state, and
federal level that are shaping the built environment.
Know the names of the leaders — women and men — in
the industry, and find out what projects orinitiatives they
are working on. Invite them for coffee. Ask questions.
Volunteer your time to put on an event, write an article,
speak on a panel. Becoming a part of the commercial
real estate industry means so much more than simply
acquiring a job at the right company.

Amy Prange

VP of Development, Seaport

Zoya Puri

Senior Vice President

Lisa Serafin
President

WS Development

What is your vision for the future of women in
commercial real estate?

My dream is that the days are numbered when 1
attend a construction, design, permitting, financial or
legal CRE meeting where I am the only or one of the
only women in the room. I believe that we should all
be focused on growing a diverse pipeline for the indus-
try. Representation matters and when women can see
themselvesina futurerole after seeing other womenrole
models succeed, that breeds confidence and ambition.
Commercial real estate is an exciting industry to be a
part of. I hope that someday soon, as many women are
successfully involved as men.
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Beacon Capital Partners

How has CREW Boston/CREW Network helped
your professional development, or how has your
involvement in CREW Boston/CREW Network
impacted your career?

Sincejoining CREW Bostonin2017, the organization
has been instrumental in my transition from design and
programming tocommercial real estate developmentand
delivery. CREW’s events, programs, and connections
with members have offered valuable resources and
fostered a supportive network of peers and mentors. As
ayoung woman of color in a predominantly male-dom-
inated industry, CREW has helped amplify my voice,
providing opportunities for growth and ensuring that
my perspective is represented in the field.

Athena Real Estate Development, LLC

What is your vision for the future of women in
commercial real estate?

Over the span of my career, women have come a
long way in terms of general representation in CRE.
However, | would like to see more women in top senior
leadershiprolesatestablished companies as well asmore
women investing in deals in order to take advantage of
the unique upside opportunities of being in this field.
We must continue to intentionally identify and facilitate
the conditions where both of these are possible.
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Cheri Bonawitz, CCIM

Broker
Malone Commercial Brokers

What recent project, transaction, or
accomplishment are you most proud of?

I am fortunate to work on several different
projects, somy job is always interesting! There
are several projects that I have very much
enjoyed including the mills, both leasing and
sales with the Chinburg Group and the sale
of Higgins Beach Inn since it was part of my
neighborhood. Our team (which are two wom-
en) do a lot of business sale transactions both
with and without real estate. I find these very
rewarding by helping an established owner sell
their business and transitioning the business to
the new owner.

What challenges have you faced as a
woman in commercial real estate?

I am proud to say that [ haven’t faced any
challenges in commercial real estate because [
amawoman. [ sit on the Board of USA Hockey
in which a majority are men, and I have also
never felt that [ have been treated differently
because of being a woman.

Cassandra Farley
Senior Advisor
SVN Masiello Commercial

Whatrecent project, transaction, or accom-
plishment are you most proud of? A portion
of my business involves leasing and sales in the
industrial space of commercial real estate. This
sector is traditionally male dominated. Recently,
I was able to create a bidding war because of
my efforts to sell a client’s industrial welding
facility. As a result, we ended up negotiating a
deal 5% above the asking price. This is unusual
for commercial sales. | am extremely grateful to
have a career where I am able to build lasting re-
lationships with my clients and help them achieve
their personal and financial goals.

‘What advice do you have for young women
aspiring to enter commercial real estate? Find
amentor! Reach out to a woman in your industry
you admire and ask them to grab a cup of coffee!
Develop a relationship with someone successful
and experienced in your profession. They can
provideawealthofknowledge, guidance, support,
and advice that will allow you to further yourself
and your career.

Building businesses. Building relationships.

Providing customized commercial real estate solutions for more
than 224 years. Call 800-475-2265 or visit washtrust.com.

Bethany Lyons
Senior Vice President
& Commercial Real
Estate Team Leader

Laurel Bowerman
Vice President,
Commercial Real

Estate Estate

Elizabeth Stanbrook

Asst. Vice President,
Commercial Real

m WASHINGTON TRUST"

What we value is you.”
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Member FDIC

Kaitlin McCarthy
Founder and CEO
lonic Development Company
What is your vision for the future of

women in commercial real estate? 1 look
forward to the day when women in commercial

Kimberly Sigler

Partner
Robinson+Cole LLP

Whatis your vision for the future of women
in commercial real estate? My vision for the
future of women in commercial real estate (CRE)

Anna-Jean McGillivray

Principal, Portfolio Management
BGO

What recent project, transaction, or ac-
complishment are you most proud of? I am
especially proud of selling an office building in
a Raleigh, North Carolina, a significant achieve-
ment given the challenging office market. With
the sector facing high vacancy rates and shifting
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real estate ownership roles is the norm. Taking
the leap to establish Ionic Development was
a risk and has made me one of the only wom-
en-owned development companies in Boston.
Women have the power to be owners and, in
turn, shape the futures of both their careers
and commercial development as an industry.
While I'm honored to be recognized by awards
like this, I eagerly await the day when such
distinctions are no longer necessary because
true equality has been achieved.

Whatadvice do you have for young women
aspiring to enter commercial real estate?

Live life outside your comfort zone. Since
starting a business, I’ve realized how import-
ant this is to building a company, but this can
apply to young women within all stages of
their commercial real estate career. Be bold
and introduce yourself to established leaders,
and always dedicate time towards your own
personal development. I spend 99% of my time
outside my comfort zone, and I’ve found that
is an essential, yet often uncomfortable, part
of being successful.

is one with more women in leadership roles!
During the past 25+ years of my CRE career and
as a partner at Robinson+Cole in the Real Estate
+Development Group,  have seen and supported
the growth of women on the rise to senior level
and leadership positions in corporate real estate
and construction. I expect the continued growth
in women CRE leaders will bolster mentorship
opportunities for women entering CRE in the
future leading to further growth of women CRE
leaders.

What advice do you have for young women
aspiring to enter commercial real estate? For
young women aspiring to enter the commercial
real estate industry (CRE), myadviceisto believe
in your potential and embrace every new project
asalearning opportunity. [ have grownmy career
over the past 25+ years as a CRE lawyer into
leadership roles now as a Partner at Robinson-+-
Coleby leaning into and learning from every new
project whether as ateam member implementing
alease database, negotiator of a lease for a global
HQ, advisor on the installation of a solar array, or
counselor on navigating re-opening offices and
retail stores during COVID-19. Leaninandlearn!

demand, this sale came after a few false starts and
one buyer falling through. However, [ ultimately
closed the deal with industry friends, making it
both successful and enjoyable. It was also our cli-
ent’sfirstseller financing venture, acollaborative
joint effort which the client’s debt team and pilot
program with we’re now using again. Currently,
wehave twomore office buildings under contract,
aiming to close by year-end.

Why should this nominee be recognized
in our Women in Commercial Real Estate
Spotlight?

“Anna-Jean McGillvray excels in nimble,
practical execution of an array of CRE matters.
She is deal and results-oriented, encouraging
and expediting the best outcomes with respect to
both typical business issues and more surprising
circumstances. Her work ethic and drive are un-
paralleledinachievingthe bestpossible outcomes

for BGO and its clients. Anna-Jean has the rare

ability to mentally index the details and nuances
while never losing the big picture. The way she
mentors and works with younger women make
her even more deserving of the spotlight, and
an ideal role model for women following her in
CRE.” - Jennifer Kiely, Chair of Mintz’s Real
Estate Practice at Mintz.
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Congratulations to
Sienna DeSantis!

We are so proud to
celebrate you and the
collective efforts of the
full S&A team, creating
places where people
love spending time.

www.samuelsre.com

New England Real Estate Journal

thank you

Thank you for sharing your insights
on what it takes to bhe successful in the
commercial real estate industry.

Congratulations to all the women
featured in this year’s spotlight!

If you missed this spotlight and would like
to receive an invitation to our next one,
please reach out to John Picard,
jpicard@nerej.com or 181-878-4540, ext. 250

0 00
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Congratulations to Cristina Zupcu, Dir. Interior Design

and all the nominees in NEREJ's 2024
NEREJ Women in Real Estate Spotlight.

40 Court Street, Suite 200
Boston, MA 02108

617-477-0543
www.jgarlandenterprises.com
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CREW

SOSTON 2

It's more important now than ever to stay connected and be at the top of your game.
For over 40 years, CREW Boston has helped its members get there.

Join, or sponsor, an organization whose mission is to develop, advance and champion the success of all women
in the commercial real estate industry by offering mentorship, networking, education, professional
and personal growth opportunities for all members throughout all stages of their career.

UPCOMING EVENTS

Learn more at www.crewboston.org/events

OCTOBER 17 NOVEMBER 20

ALEWIFE MASTER PLAN DEVELOPMENT
A PLACEMAKING OPPORTUNITY IN CAMBRIDGE ENTERPRISE RESEARCH CAMPUS
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DAVID SKINNER THOMAS HOUSE DENNIS SERPONE
Prescott THA Architects National Restaurant Exchange
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Dacon’s design build process keeps them moving.

16 Huron Drive Natick, Massachusetts 01760 508.651.3600 daconi1.com

Route 128 & Interstate 495 Spotlight September 27,2024 39


http:// dacon1.com 

The Greater Boston industrial marketplace
is geared towards smaller, local businesses

David
Skinner

Prescott

Once upon a time, industrial
tenants were pariahs. They were
outcasts. They were the bane
of every industrial broker’s
existence. LoopNet calls were
never-ending, and bidding wars
on class C space were a weekly
occurrence. In that day, Amazon,
marijuana, and self-storage con-
versions were dominating the
press releases. Companies with
50+ years of profitable history
and strong balance sheets were
unabletofindany industrial space
for lease or for sale.

But the times, they have
a-changed. Transaction velocity
has slowed, vacancy has risen,
and deals are harder to put to-
gether. Why is this, you may ask?
Some tenants cite the economy;
othertenants cite the election; and
other tenants still, though they
may state their general comfort
with the performance of their
company, find small reasons to
drop transactions and kick the
proverbial candowntheroad. Part
of the reason this happens is the
perception thatthere will be better
deals down the road, and nobody
wants to be perceived as the idiot
who signed a lease or purchased
a building when there was more
ground to gain by waiting.

Here is some industrial data to

help you as you consider the state
of the 128/495 marketplace. As
of mid-September 2024 and ac-
cordingto CoStar, approximately
300industrial properties are being
advertised for lease between 128
and 495. Here is the breakdown
of the relative vacancy: 40% of
vacancy is between 1 and 20,000
s/f; 24% is between 20,000 and
50,000s/f; 15%isbetween 50,000
and 100,000 s/f; 15% is between
100,000 and 250,000 s/f; and 6%
of the vacant properties are over
250,000 s/f.

This tells me a few things: first,
the majority of properties on the
marketare geared toward smaller,
local businesses. The Greater
Boston market is geared towards
thesetenants—notas muchtoward

major distribution groups as may
be true for other parts of the
country. Secondly, pricing power
may be slipping for landlords
of smaller properties. Tenants
looking for space below 20,000
s/f in the 128/495 marketplace
are likely to have more choices
than the last time they looked for
space in the previous 2-5 years.
This should serve as a portent
for landlords in this size range
to be careful not to believe they
have leverage they may not have.
When push comes to shove, there
are more landlords who may be
willing to grant larger incentives
to getalease signed with atenant.
Lastly, property owners in the
20,000—100,000s/fvacancy size
range may have the most pricing

Commercial Real Estate Brokerage

137 FLANDERS ROAD

Up to 50,000 SF Industrial

Build To Suit Opportunity

CONTACT
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DAVID SKINNER
ADVISOR, FOUNDING PARTNER

david@prescoadvisory.com
617.999.0057

617.293.4553

VIN CANNISTRARO
ADVISOR, CO-FOUNDER

vin@prescottadvisory.com

DEVON WAGNER
ASSOCIATE

devon@prescottadvisory.com
781-819-6418
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power relative to the size of other
asset vacancies. There are fewest
vacanciesinthis sizerange, which
means that landlords may be able
to hold firm to their pricing due to
lack of competition. On the other
hand, believing too strongly in
one’s own leverage can lead to
poor decision making and a loss
of deals. As my grandmother
would say: “Pigs get fat, hogs
get slaughtered.” It is crucial
as a landlord to understand the
competitive landscape for prop-
erty, even when the competition
is more scarce.

In general, when Prescott has
acted as a tenant representative
in the marketplace, we see a
number of properties being
advertised for historically high
lease rates, which seems initially
disconcerting. However, after
going on a tour with a qualified
tenant, brokers and owners will
often call us and quietly mention
that there is “room” or that the
landlord is “motivated to make
a deal.” This tells me that while

This tells me that while
pricing has not publicly
come down in the leas-
ing market, the rules of
supply and demand rule
the day. Landlords need
fo be aware of what true
leverage they have, and
tenants should be dili-
gent and methodical in
knowing the market and
analyzing every possible
aption before making a
final leasing decision.

pricing has not publicly come
down in the leasing market, the
rules of supply and demand rule
the day. Landlords need to be
aware of what true leverage they
have, and tenants should be dili-
gent and methodical in knowing
the market and analyzing every
possible option before making a
final leasing decision.

In the meantime, our firm,
Prescott, focuses on serving
tenants, buyers, and owners of
industrial outdoor storage-zoned
land. We have collectively execut-
ed over40 ofthese transactions in
five of the New England states —
and we are here to resource you if
youhaveanyIOS questionsatall!

David Skinner is an advisor,
founding partner with Prescott,
Lincoln, Mass.
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Property Management
at 1ts very best.

Robert Marcus Real Estate Company, Inc. has the resources, market knowledge and experience

necessary to maximize potential in today’s shifting commercial real estate climate.

PROPERTY MANAGEMENT / BROKERAGE / DEVELOPMENT

42 Glen Avenue, Newton, MA 02459 1.800.956.1113 617.277.1116 www.rmre.com
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Developers made Rte. 128 the highway to everywhere

Thomas
House

THA Architects

The poster child of circumfer-
ential highways, Massachusetts’
Rte. 128 began as something rather
innocuous -achain oftwo-lanelocal
roads that were daisy chained into
a circumferential numbered route
around Boston.

Ofcourse, mostofNew England’s
numbered routes exist in precisely
this fashion. The difference is that
this jagged route was conceived in
1912 to circumambulate Boston.
Running from Gloucester to Hull,
it initially traveled on roads that
many would be familiar with today
including Montvale Ave., Neponset
Valley Pkwy., and Highland Ave.

It was 1934 — ninety years ago —
that William F. Callahan (yes, that
WilliamF. Callahan)revealedaplan

—" =

e —

for a limited access to traverse the
routes radiated from Boston, and
connecting towns between these
routes.

In order to avoid local resistance,
his route crossed field and fen,
avoiding downtowns and was thus
derided by the AAA as a ‘highway
to nowhere’. Shovels bit the dirt
two years later, and the first two
stretches (Dedham and Peabody)
were completed before World War
II interrupted.

After the war, construction of the
route re-christened as the “Yankee
Division Hwy.” resumed, with the
Federal Highway Act of 1944 guar-
anteeing half the tab.

The feds reduced the original
six-lane design to four, reasoning
that this would be sufficient for 20
years — but seven years later con-
structed sections were twice that
anticipated volume.

Canton to the Braintree split was
the last major section completed

(1958), with a minor extension in
Gloucester a year later.

Due to the route adjoining vacant
land outside, developers of office
and industrial parks quickly seized
the opportunity tobuild, encouraged
by an MIT study. They encountered
minimal permitting restrictions, and
the population along the ‘highway
to nowhere’ quadrupled during
the 1950s, and doubled again the
following decade.

With the cancellation of 1-95
through the center of Boston, most
of 128 from Canton to Peabody was
reassigned as [-95, and though con-
currentwith 128, the interstate shield
isused exclusively on gantry signage
and 128 is restricted to signposts.

Only Peabody to Gloucester
is the sole proprietor of Rte. 128
designation.

Rinse and repeat: 1-495

Just as work restarted on 128 fol-
lowing the war, Mass. DPW outlined
aplan for an “outer circumferential

highway” ataradius of 30 miles from
Boston, twice that of 128.

Inspring of 1958, just as Rte. 128
was nearing completion, the plan
became official, firstas “95W”, and
afew months later, acquired official
interstate numerology as 495.

This outer beltway — a fully fed-
eral highway — was built in fits and
starts through 1975 from Salisbury
to Foxboro. An extension to I-195
in Wareham was authorized in 1974
and was completed eight years later.

Most ofthe route traversed arural
and wooded landscape, making ac-
quisition of a highway-grade right
of way relatively easy, though the
northern half, frequently referred
to as “relocated Rte. 110” from
its northern terminus to Littleton,
includedanumber of smaller former
textile mill cities, and comes within
400 ft. of the New Hampshire state
line near Haverhill.

The “gateway cities”—Haverhill,
Lawrence, and Lowell—ofthenorth-

ULTITASKING WORLD.,,*
HOULD MULTITASK

Ifyou aretoying with the idea mixed use orare alreddy Serious about i
call 603-770-2491 today o find out how we can help you
turnyour idea into afinished, successful mixed use project.

THA Architects, LLC

| Micro units
115,000 sf retail space

o

THA ARCHITECTS, LLC | 89 WILLOW BROOK AVENUE | STRATHAM NH, 03885

Architecture Planning

Consulting Incerior Design

603.770.2491 | WWW.THAARC.COM

ernreaches quickly becameamagnet
for new development, the former
mills quickly converted into high
tech hubs. Booming growthreached
into New Hampshire as “relocated
Rte. 110 crossed important north
south routes 28, 1-93, and U.S. 3.

This reality challenges Rte.
128’s self-proclamation as “Amer-
ica’s Technology Highway”, and
pointedly, the once-roaring Digital
Equipment Corp.’s headquarters
were sandwiched midway between
these two routes - and the company
built its Spitbrook campus just over
the border in Merrimack, N.H., now
occupied by Fidelity Investments.

Growth and development of the
northern arc rejuvenated milltowns
devastated by the loss of its textile
industries, and with a broad array
of professional services beyond the
software-centric Rte. 128, “relo-
cated Rte. 110” fully delivered on
the promise of dramatic economic
growth.

For the full length of its complet-
ed arc, [-495 has strung together
a necklace of the fastest-growing
communities in Massachusetts, in-
cluding once-isolated communities
now dealing with the complexities
of growth and change.

An office complex can give a
town a different kind of complex

Just as 128 quickly drew more
traffic than anticipated, the longer,
wider,and more outlying outer route
has also grown beyond its capacity.
Traffic becomes congested at now
well-known chokepoints.

And former farm towns struggle
to deal with an influx of residents,
and growth adds to the costs and
challenges of infrastructure and
schools.

Unlike the more-developed
towns along 128, the arc 0495 runs
through towns that seemingly had
more cattle than people, with more
acreage devoted toraising crops than
raising families.

The cost of real estate and taxes
has jumped as these towns quickly
became desirable locations for peo-
ple engaged in professional careers
- and once ensconced, have pulled
up the ladder behind them resulting
in a wall of NIMBY constraints.

These, of course, are nice prob-
lems to have.

The highways to everywhere

Rte. 128, the first of its kind to be
completed, was once derided as the
highway to nowhere, and 495 was
built beyond nowhere.

Given aribbon of asphalt to work
with, developers have turned these
two highways to nowhere, carved
into forest and fell, into highways of
innovation and enterprise emulated
throughout the United States.

Andtothatweliftatoast...of New
England IPA, of course.

Thomas House, AIA, is principal of
THA Architects, LLC, Stratham, N.H.
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FOR SALE / LEASE —EASTON, MA

FOR SALE / LEASE - HOLBROOK, MA

81,164 SF R&D/LAB FACILITY
24,913 SF @ 18’ clear- 5 Loading Docks
17,257 SF @15’ Clear- 2 Loading Docks
29,684 Production Space, 8,689 SF Lab/Clean room

115,494 SF INDUSTRIAL SPACE
Will Divide
5 Exterior Docks - 2 Interior Docks
Town Water & Sewer, 5.4 Acres

Commercial and Industrial Real Estate
Tel. 508-588-1717
www.donahueassociates.com
MDRE@donahueassociates.com

FOR LEASE - BRIDGEWATER, MA
26,000 SF Warehouse / R&D
10 Loading Docks- Full A/C, Yard Space Available

FOR SALE OR LEASE - RAYNHAM, MA
37,050 SF Flex / Office Building
3,000 SF Warehouse - 3 Loading Docks

FOR LEASE - AVON, MA
30,000 SF, 3 Docks - 1 Drive-In
20’ Clear Height

FOR LEASE - MANSFIELD, MA
42,200 SF Industrial, 4 Loading Docks
2 Drive-In Doors, Yard Space

FOR SALE - STOUGHTON, MA
3 Office Condo Units
984 SF- 1,352 SF- 1,118 SF

FOR LEASE/ LAND LEASE - NORWELL, MA
1,972 SF Retail Building
1 Acre Frontage on Rt 228

FOR LEASE - RANDOLPH, MA
7,150 SF +/- Office / Flex
10’x10’ Drive-In Door

FOR LEASE - BRIDGEWATER, MA
Build to Suit, 10,000 SF w/ 5 Acres
or 60,000 SF Hi Bay, Warehouse
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Retail/Flex Building, 13,000 or 21,400 SF available
701-707 Technology Drive, Stoughton, MA

Available °

R A Lcased |
3 Leased Available

21,400 SF

Demographics

3 Mile 5 Mile 7 Mile
Population 62,024 160,345 328,905
Number of HH 22,979 60,134 122,957
Average HH income $99,977 $102,336 $105,721

Specifications Allowed uses: Retail, office, R&D, manufacturing, warehouse,
Traffic Count: 127,771 ADT Rt 24 medical, recreational and sport uses.
Total GLA: 77,584 square feet Clear Height: 27
Location: Located in the established Stoughton Technology  Utilities: Gas, electric, town water and sewer.
Center, just off Route 24 at the Route 139 Parking: 350 Spaces, 4.5 cars/1,000 SF
interchange. (Exit 20) Loading: Five (5) docks
Size: 77,584 SF Total Neighbors: BJ’s Wholsale Club, Kohl's, Bob’s
Space Available: 13,000 SF or 21,400 SF Discount Furniture, Amazon, Olive Garden,

Land Area: 8.2 aces Marriot Courtyard and numerous office tenants,
Zoning: Highway Business, HB among others.

For more information or to schedule a building tour contact:
David Mitchell, davidmitchell@raderproperties.net or
Jim Rader, jrader@raderproperties.net 781-681-9000
80 Washington St., Building J-40, Norwell, MA 02061 - www.raderproperties.net
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The ying and the yang of our dining habits:
Owners positive enthusiasm vs.
rising operating costs and lack of help

Dennis

Serpone

National Restaurant
Exchange

Restaurant Business reports that
Americans view of restaurants
has tumbled this year. Americans
opinion on restaurants hit the low-
est point since 2008, according to
an annual Gallup survey of their
perspective on different industries.

The restaurant business has lost
some of its shine this year, at least
based on one survey.

Fifty-two percent of Americans
had a positive view of restaurants
overall. That was down nine per-

centage points from 2023, when
61% of Americans had a positive
view of the industry. The decline
wasthe largest ofany,andjustahead
ofthe eight-point decline in positive
views of the grocery business.

At the same time, 16% of
Americans had a negative view
of restaurants, up four percentage
points from 2023 and at a historic
high, according to the survey. The
percentage of people with a neutral
view of restaurants increased five
points to 31%.

The survey could provide some
insight into declining traffic, par-
ticularly at fast-food chains. Con-
sumers have expressed frustration
with rising prices, both in surveys

and on social media. Nearly 80%
of consumers said that fast-food
restaurants were a “luxury.”
Buttheresults alsoshow justhow
popular the industry is. Restaurants
last year had the highest percentage
of positive ratings, for instance.
Evenafterthe nine-pointdecline this
year, it is the second most popular
industry in the U.S., following only
farming and agriculture.
Restaurants, computers and farm-
ing are the only three industries in
whichamajority of Americans have
a positive viewpoint.
Andrestaurants scored far higher
than grocers, aboutwhichonly 33%
of Americans had a positive view.
That was down from 41% last year.

Consumers may notlike restaurants
as much as they did last year, but
they still like them far more than
grocery stores.

The fact remains that eating is
a necessity and the only choice is
whether eating ‘in’ is more cost ef-
fective than paying tohave someone
else cook for you. But the issue is
much more complicated than just
thatsimple decision of stayinghome
and cooking or visiting one of your
favorite eating out spots. Ignoring
the effort and cost of preparing a
dinnerathome, eatingatyour favor-
ite bistro, socializing at your local
pub, or bringing the family to a fast
food emporium can have enough
incentive for you to swallow the

swim, kayak, and snorkel.

HOTEL EXCHANGE

INDIAN AVE ~~NEWPORT, RI ~~ CELEBRITY MANSE

ASKING PRICE: $12 MILLION

Dennis Serpone, Founder

THE HOTEL EXCHANGE

“Specializing in the sale of hospitality businesses”

Presenting a commanding waterfront estate with a mooring and direct access to a secluded 700’ cove with sandy beach, crystal clear
water, and ancient caves and minerals.

Sitting on just under 2 acres of land, this shingle-style seaside retreat offers the best in resort living. A pool and hot tub with
panoramic water views, full gym, cinema, Great Room,and a rock sauna.

An expansive lawn leads to a private path to the enchanting cove and beach. The perfect place to unwind, sunbathe, paddle board,

Minutes to downtown Newport and just over an hour from Boston. Don’t miss this exceptionally rare offering. This private home
was recently licensed as Wellness Resort with 9 private suites each with private baths. This is currently a booming business.

EASILY REDEDICATED FOR A PRIVATE RESIDENCE.
Jay Leno just bought a similar home nearby for $13M. — An empty 2 acre, buildable lot, close by, just sold for $11M.

580 Salem St., Ste. 12, Wakefield, MA 01880
Cell: (617)721-9655
dserpone@comcast.net

www.TheHotelExchange.com
CAPE OFFICE: 14 Rainbow Rd. West Yarmouth, MA 02673 | FLORIDA OFFICE: 5420 No. Ocean Dr., Singer Island, FL 33404
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steadily increasing costofeatingout.

It becomes more palliative in
swallowing the cost of eating,
whether singular or with the fam-
ily when you understand that the
government’s fingerprints on the
cost of energy, food, and wages is
putting such pressure on restaurant
operations that many opt to take
the least appealing way out...sell
or go bankrupt.

As in the stock market, when
you’re sure that the best thing you
can do is dump a stock that you
feel is a bad investment, conversely
a buyer is happy to buy that stock
because he feels that it’s a good
buy. In the same way, the National
Restaurant Exchange has been
selling their inventory of food and
beverage operations almost as soon
as they become available. With a
stable of very financially qualified
buyers, every business that becomes
available and makes sense finds that
ready, willing, and able buyer. Even
though we’re ‘national’ in scope,
most of our business is focused in
New England.

Asyoudrive through Boston, head
up 1-93 pass the ring road of 1-95/
Rte. 128 to I-495, the sky is dotted
with these huge cranes hauling steel
into the sky, building apartments by
the thousands. In some cases, you’ll
find some new office buildings with
hopeful leasing now signs.

All this construction bodes well
for the restaurant industry. Whether
it’sthe simple coffeeand bagel shop,
orthe various operators of breakfast
and lunch facilities, sub and pizza
places, the full service dinner hous-
es, or the local watering hole the
owners are ramping up to do what
they do best. . .satisfy the customer.

Along with the YING of positive
enthusiasm of owners, comes the
YANG of rising costs, and lack of
help. Alongwith the increasing costs,
restaurant owners are seeing a shift
in consumer activity. It is becoming
routine to see many restaurant not
openatthebeginning ofthe week and
opening later in the day. The days of
restaurants being busy, or even open,
after 9:00 pm is becoming rare.

Until the cost of energy, food,
staff, rent, and taxes, and all the
other incidentals affected by infla-
tion are brought under control with
anew administration, the restaurant
industry will continue to be the dim
light at the top of the hill, but soon
to become bright again.

Dennis Serpone is the founder of
The National Restaurant Exchange,
The Hotel Exchange, and Cannabis
Business Brokers, Wakefield, Mass.
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VAILABLE NOW! 48 sworD STREET, AUBURN, MA

2 5[][] 9, []l][l S[l F[ PRINIE OFFICE SPACE

FIRST FLOOR OF MODERN, TWO-STORY BUILDING

Conveniently located Near Rte. 146, 1-290, 1-190, |-395, I-495
and the Mass. Turnpike

BRIGHT AIRY SPACE / RoBUST DATA INFRASTRUCTURE /

RENOVATED LOBBY / AMPLE PARKING /
CONVENIENT TO SHOPPING AND RESTAURANTS /

SCHEDULE A VISIT TODAY. 0783654585 or rentals@side.con
@ ‘ AlDC PLBUEN INDUSTRIAL DEVELOPHENT CORPORATION
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WWW.osullivanarchitects.com

LIVE LESS
ORDINARY

606 Main St.
Suite 3001
Reading, MA
01867

6 Yarmouth St.
Suite 2
Boston, MA
02116

781.439.6166
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Capital Group Properties signs Michaels
at Maynard Crossing - 15,750 s/f

MAYNARD, MA Capital Group Prop-
erties has signed Michaels as
the newest tenant at Maynard
Crossing, a 300,000 s/f mixed-use
development anchored by Market
Basket and Tractor Supply Com-
pany. The new Michaels Store will
occupy a 15,750 s/f space adjacent
to Tractor Supply at 17 Digital Way.

Michaels is the leading creative
destination in North America, with
over 1,300 stores in 49 states and
Canada. Known as a place for all
things creative, Michaels stores
carry aspecialty assortment of arts,
crafts, framing, floral, wall decor,
and seasonal merchandise.

Michaelsisthefinal tenanttojoin
17 Digital Way, the last building
under construction at Maynard
Crossing. The multi-tenant build-
ing is now 100% pre-leased.

Maynard Crossing broke ground
in 2019 and opened the first retail-
ers in summer of 2020. The 56-
acre development integrates two
residential communities including
Halstead Maynard Crossing, a 1 80-
unit luxury apartment complex,
and Camelia Gardens Gracious
Retirement Living, a 143-unit
upscale senior independent living
community, along with a synergy
of 25 retail, dining, healthcare, and
entertainment tenants.

Beyond 17 Digital Way, 11 and
13 Digital Way are nearing com-
pletion, adding 46,000 s/f of retail,
restaurants, and medical space
across two multi-tenant buildings.
13 Digital Way is anchored by
BrightPath Early Learning, which
recently celebrated its grand open-
ing in June.

Feather + Finn opens seasonal
pop-up at Derhy Street Shops

HINGHAM, MA Feather + Finn, a
South Shore nontoxic candle and
goods company, has debuted a
pop-up at Derby Street Shops.
Founded in 2019 by two local
women, Catherine MacDonald
andJacquelineMagliozzi, Feather
+ Finn prides itself on creating
candlesdesignedtoelevateaspace
while using nontoxic ingredients
that never compromise quality or
aesthetics. Their candles are free
from toxins, phthalates, carcino-
gens, and mutagens. What started
out as a few candles poured in
MacDonald’s kitchen has blos-
somed into a workshop with a
presence at national retailers and
now, Feather + Finn’s very first
pop-up at Derby Street Shops.

Feather + Finn is open now
through the holiday season at 92
Derby St.

Upon entering the new shop,
guests will be greeted by a candle
shopping experience where they
can explore a variety of scents,
customize their candle label, and

Feather + Finn founders Catherine
MacDonald and Jacqueline Magliozzi

create personalized gifts. Prod-
uct highlights include Feather +
Finn’s fan favorite “Cozy on the
South Shore” candle and various
classic scents from the brand’s
signature everyday collection,
including citrus spice, fog + fern,
and beachwood. Shoppers will
also enjoy seasonal candle col-
lections, adding the perfect touch
to the home or for a gift this fall
and holiday season. Guests are
welcome for walk-in shopping
and in the coming weeks can book
an appointment to customize the
label for their candles.

KeyPoint Partners negotiates
leases at 0’Connor Hardware Plaza

BILLERICA, MA KeyPoint Partners
(KPP) has negotiated a lease with
Los Altos Mexican Restaurant &

Rob Grady Magnolia Neu

Cantina at O’Connor Hardware
Plaza. Vice president of retail
brokerage Rob Grady and retail
brokerageassociate MagnoliaNeu
negotiated thelease onbehalfofthe
landlord. Los Altos will join new
tenants Champions Indoor Golf,
coming soon, and Billerica Auto
Parts, whichrecently opened inthe
former Walgreens at the Plaza. Los
Altos is operated by a local fami-
ly-run company that runs several
restaurants in New Hampshire.
Champions Indoor Golf, which
operates locations at the Pinehills
Plymouth and in Bridgewater,
Mass., provides a digital indoor

golf experience. Other Plaza
tenants include Bella Mia Salon,
which recently expanded to a new
spaceintheplaza, long-time tenant
Divito Brothers Pizza, Tiger An’s
Tackwondo, and Robert A. Scott
General Contracting. O’Connor
Hardware Plaza is an 83,200 s/f
center with a signalized entrance
on Boston Rd. (Rte. 3A) and arear
entrance onheavily-traveled Ando-
ver Road. The Plaza is anchored
by O’Connor Ace Hardware, the
dominant home improvement

RETAIL TRENDS & DEVELOPMENT

retailer within a five-mile radius,
and one ofthe top-performing ACE
Hardware locations in the USA.
Two new pylon signs have been
approved for the plaza, one at each
entrance. There is a 934 s/fin-line
space, adjacent to Billerica Auto
Parts, suitable for a salon or other
service. “LosAltosisahigh-quality
Mexican restaurant that will be an
excellent addition to this busy pla-
za”, said Grady. “With Champions
Indoor Golf, they’ll bring a new
vitality to Billerica Center.”

September 27,2024 49



Serving New England Since 1971

LIFESAFETY SERVICE, INSPECTIONS, MONITORING

Fire & Sprinkler Alarms
Fire Pump Testing
Installations and Service
Integrated Security Systems
Central Station Monitoring

" Phone: 781-768-5500
800-828-3473
Fax: 781-768-5502

230 2nd Avenue
Waltham, MA 02451
www.norelservice.com

Leaders in Safety & Monitoring Services
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Heald and Roet of CBRE arrange
$14.2 million sale of Kings Plaza

NEW BEDFORD, MA CBRE has ar-
ranged the $14.2 million sale of
KingsPlaza,a 168,000 s/fshopping

Nat Heald Jordana Roet

center located at 1024 Kings Hwy.
Kings Plaza was acquired by a
privateinvestor from Cedar Realty
Trust, Inc.

The CBRE national retail part-
nersteamof NatHealdand Jordana
Roet spearheaded the marketing
campaign for the property and
represented the seller in the ne-
gotiations.

“Shopping centers in eastern
Massachusetts continue to see

extremely strong demand from
the investment community,” said
Heald. “With underlying retail
fundamentals and tenantdemand at
all-time highs, and with the falling
cost of debt financing, pricing is
approaching historic levels. We
congratulate both buyer and seller
on a smooth process and closing.”

RETAIL TRENDS & DEVELOPMENT

Kings Plaza is located along
Kings Hwy. at Exit 4 off of Mas-
sachusetts State Highway 104 and
directly across the street from a
high-volume Super Stop & Shop,
New England’s dominant grocery
operator. The shopping center is
occupied by arange ofhome, fash-
ion, entertainment, and medical
tenants including Savers, Ocean
State Job Lot, McDonald’s, FunZ
Trampoline Park and the recently
opened EC Barton Home Outlet.

Seaport to host Play It
By Fear concert event

BOSTON, MA Boston Seaport’s Play
It By Fear will make its return with
anight of spooktacular fun. Taking
place on Friday, October 18, at The
Rocks at Harbor Way, the second
annual concerteventwill onceagain
feature a live musical performance
by string quartet band Glass Artists,
andwillbe hostedby JAM'N 94.5’s
Ashlee Feldman. Glass artists will
beplaying spooky scores and haunt-
ed harmonies like Michael Jack-
son’s “Thriller” and Billie Eilish’s
“Bad Guy” to hits from famed TV
shows like “The Addams Family”
and “Stranger Things”. Play It By
Fear is free and open to the public.

“Play It By Fear was such a fun
and festive community happening
last year - we are looking forward
tobringing even more spooky thrills
and chills this time around. Get
ready foranight ofhauntingly good
music and great entertainment,”
said Claire Kilcullen, associate
director, culture & experience,
Seaport at WS Development.

During the event, guests can
enjoy brews from Provincetown
Brewing as well as complimentary
popcorn and treats from Puffy
Clouds.

FOR FULL STORY VISIT NEREJ.COM
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Summit Realty facilitates $290,000
sale of shovel-ready retail area

RAYMOND, NH Summit Realty
Partners has completed the sale
of 4 Silver Fox Ln., 1.27 acres of

Chris McMahon Travis Ginsherg

shovel-ready development land.
The commercial property,
located in a retail area at the

intersection of Rte. 101 and
Freetown Rd., near a brand-new
Starbucks, Domino’sand Verizon
sold for $290,000. The excess
property was sold on behalf of
the seller,aDomino’s franchisee,
demonstrating Summit Realty
Partners’ expertise in handling
excess property transactions.
Summit Realty Partners facili-
tated the sale through a compre-
hensive strategy that included
targeted marketing, extensive
property exposure, and expert
negotiation skills, which all con-

tributed to a successful result for
their client.

Chris McMahon and Travis
Ginsberg of Summit Realty
Partners represented the seller in
this transaction. McMahon said,
“We are pleased to have helped
our client achieve a successful
outcome for this excess property.
Our targeted approach, market
expertise, and relationships were
key in securing a favorable sale,
and we look forward to continu-
ing to deliver exceptional results
for our clients in the future.”

Wilder signs 18 retail leases across New England

WATERTOWN, MA Wilder, areal estate
development, management, and
leasing firm, has signed multiple
new tenantleases acrossits diverse
and expanding East Coast port-
folio. The new leases span many
properties from New England to
Florida, including, but not limited
to, the mixed-use development
Arsenal Yards in Watertown, MA;
grocery-anchored Marketplace
at Hamden in Hamden, Conn.;
Daniels Marketplace in Fort My-
ers, FLA.; Silver Spring Sq. in
Harrisburg, PA, along with several
other prime locations.

“We are excited to introduce
these fantastic retailers, restau-
rants, and service providers to
our shopping centers and mixed-
use developments,” said Andy
LaGrega, a principal at Wilder.

“Every new tenant was carefully
chosen to improve the shopping
experience for our customers in
each community we serve. Cre-
ative merchandising is the magic
that shapes the unique, lively
atmosphere we strive to create at
every property.”

New England leases signed:

*NordstromRack—Royal Ridge
Center | Nashua, NH

* Fun City — Walpole Mall |
Walpole, MA

* My Salon Suites — Walpole
Mall | Walpole, MA

*Nan’s Rustic Kitchen and Mar-
ket—Westford Valley Marketplace
| Westford, MA

» Marathon Sports — Westford
Valley Marketplace| Westford, MA

* Red Wing Shoes — Westford
Valley Marketplace| Westford, MA

 Hinoki — Wayside | Burling-
ton, MA

* Glossy Nails — Wayside | Bur-
lington, MA

* Ugly Dumpling—Marketplace
at Hamden | Hamden, CT

*BestFitness—Horn Pond Plaza
| Woburn, MA

¢ Chase Bank — Sudbury Plaza
| Sudbury, MA

* PhysicianOne Urgent Care —
Kings Crossing | Fairfield, CT

* UPS — Dover Crossing | Do-
ver, NH

» Jersey Mike’s — Riverside
Landing | New Bedford, MA

* Baycoast Bank (ATM) — Riv-
erside Landing | New Bedford, MA

¢ Tesla — Portsmouth Green |
Portsmouth, NH

* Onyx Boutique — Portsmouth
Green | Portsmouth, NH.

THE NEWS OF THE DAY IN YOUR INBOX.

2PM RECAP

Sign up now for our FREE
Daily Recap e-newsletter at
nerej.com/newsletter
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-11ETEC]
60 00

NORFOLK

MULTI-FAMILY

CABINETS & COUNTERTOPS - SINCE 1934

¢ CABINETS + PROJECT TAKE-OFFS
¢ COUNTERTOPS + JOBSITE DELIVERY

WE'RE EXPERTS IN RETAIL REAL ESTATE

Whether it's urban, suburban, mixed-use, lifestyle,
restaurant, free-standing, shopping center, land, or food
hall — we deliver results on a national, regional, and local
scale. How can we work hard for you?

| | + MAINTENANCE SUPPLIES ¢ INSTALLATION
l + IN-HOUSE ESTIMATES + PROJECT MANAGEMENT

DISTRICT

REAL ESTATE ADVISORS

(617) 313-5050
NORFOLKMULTIFAMILY.COM

RETAIL TRENDS & DEVELOPMENT

DistrictAdvisors.com 857.284.7971
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Horvath & Tremblay sells three
properties totaling $8.607 million

SALEM, CT Horvath & Tremblay has
completed the sale of three retail
properties in New England for a
total of $8,607,439.

Bob Horvath and Todd Trem-
blay of Horvath & Tremblay have
completed the sale of the Salem
Plaza. Horvath & Tremblay ex-
clusively represented the seller to
complete the transaction at a sale
price of $2,632,864. The Salem
Plaza is located at 1 New London
Rd. Salem Plazawas constructed in
1988 and is improved by a 20,833
s/fcenteron 20.60 acres. The prop-
erty is 89.90% leased and offers
upside through the lease-up of the
two vacant suites, and by bringing
some of the below-market rents to
market rates upon lease renewal
or lease rollover. The property
is anchored by Dunkin’ with the
remainder of the space leased to
local retailers and service tenants

Salem Plaza at 1 New London Road - Salem, CT

that serve the needs of the area
residents. Salem Plazais positioned
at the intersection of New London
Rd. (CT Rte. 85) and E Haddam/
Norwich Rd. (CT Rte. 82), the
area’s primary commuter and
commercial corridors, providing
direct access to major roads and
larger cities to the north, south,
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Building Your Brand

Mike
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BUILDING YOUR BRAND

Poyant is the premier provider of visual branding solutions for several iconic, eye catching
brands. Collaborating with many different franchisee owners, Poyant enjoys bringing their
individual, unique brand standards to life.

From internally illuminated channel letters, to halo lit channel letters on backers, to
multi-tenant pylons, free standing pylons, and more, Poyant rejuvenates every brand

they touch.

vant

Our singular focus is and always has been...Building Your Brand, Building Your Success. Builgin Your Brand

oy in f | 800.544.0961 | www.poyantsigns.com
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east and west. Salem Plaza has
visibility and frontage with two
points of access and prominent
signage. Dunkin’, Subway, Salem
Four Corner Package Store, and
Statewide Pawn & Armory, are
some of the area’s most popular
tenants and drivetraffictotheplaza.

Horvath & Tremblay also fa-
cilitated the sale of Grab & Go
Mini Mart in East Providence, R.1.
Horvath & Tremblay exclusively
represented the seller to complete
the transaction at a sale price of
$515,000. Grab & Go Mini Mart
is located at 350 N Bdwy. Grab &
Go Mini Mart has occupied this
location since 2019 and has five
years remaining on their lease
with attractive 2% annual rent
increases. Grab & Go Mini Mart
is positioned at the intersection of
Dunbar Ave. and North Bdwy. (RI
Rte. 152),oneofthearea’s primary
commercial and commuter corri-
dors. The property has frontage and
visibility and is within 1.5 miles of
municipal offices and several area
schools including the East Provi-
dence High School. The property is
surrounded by densely developed
residential neighborhoods that
provide a built-in customer base
and is close to national retailers
and restaurants that drive traffic to
the area. Additionally, the property
is 0.6 miles from US Rte. 1 and
RIRte. 114, 1 mile from US Rte.
44, and 1.25 miles from US Rte.
6 and I-195.

Brian Ahrens, Bob Horvath
and Todd Tremblay of Horvath &
Tremblay have completed the sale
of Twin City Plaza in Leominster,
Mass. Horvath & Tremblay rep-
resented the buyer to complete
the transaction at a sale price of
$5,459,575. Twin City Plaza is
located at 865 Merriam Ave. The
Twin City Plaza was constructed
in 1975 and consists ofa 28,000 s/f
retail plaza anchored by Outback
Steakhouse and Town Fair Tire.
The plaza is 100% occupied by
seven tenants and benefits from
outstanding frontage and visibility
attheintersection of Carriage Court
and Merriam Ave. and is near MA
Rte.2,thearea’s primary commuter
corridor.



RETAIL AND MEDICAL PROPERTIES AVAILABLE

Brick Kiln Plaza New Construction Medical Seabrook Crossing
99 Chelmsford Road Billerica MA Office Development 570 Lafayette Road, Seabrook NH
1.658 SF (1st Floor) 609-627 Pleasant Street, 4,992 & 7,520 SF (Pad Sites);
4,138 SF (Lower Level) Brockton MA 5,474 SF (End-cap); 3.55 Acres
Casa Blanca Mexican Cantina, Revitalize 2,383-9,265 SF BJ's Wholesale Club, Hobby Lobby,
Rx Med Spa, Iron Gym, Medi-Weight Loss Ace Dental Bob’s Discount Furniture, Starbucks

West Way Mall Retail Pad Site For Lease Northgate Plaza

100 West Way Mall Drive, 850 Manton Avenue, 91-125 Auburn Street,
West Rutland VT Providence Rl Portland ME
2.510 SF Retail Pad Site / 1,762 SF / 1,500 to 2,000 SF
Market 32, US Post Office, 0.53 Acres Shaw’s, CVS, Starbucks,
Family Dollar Stop & Shop, Citizen’s Bank, Wendy’s Pet Supplies Plus, Anytime Fitness

Domino’s NNN Investment Proposed Retail Space

(For Sale) For Lease
13 Pleasant Street, 830-894 Main Street,
Spencer MA Clinton MA
1,368 SF / 100% Leased 1,500 to 6,605 SF
Price Chopper Supermarket, CVS Pharmacy Starbucks, Wendy's, New World Gas

e TENANT REPRESENTATION ¢« LANDLORD LEASING ¢ SALES ¢« PROPERTY MANAGEMENT

S U M M I T REA L T 3 o To find out more information Summit Realty Partners, Inc.
PARTNERS please contact our office at 80 Hayden Avenue, Lexington MA 02421
go@sumrp.com or www.summitrealtypartners.com
781.862.9700 x3 781.862.9700

WE REBRANDED! CHECK OUT OUR NEW WEBSITE - WWW.SUMMITREALTYPARTNERS.COM
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Dining and drinking: Multiple small
places in food halls or clusters

Carol

Todreas

Todreas Hanley
Associates

Believe it or not, Massachusetts
residents are spending $4,800 per
year or $400.00 per month on
takeout. This figure places the
Commonwealthfifthhighestinthe
country for food that is taken out
of restaurants to eat at home. (This
study by owner.com is based on
data from the Bureau of Economic
Analysis.)

So, if you are wondering why
many restaurants have closed, this
is certainly one big factor.

Takeout caught fire during the
pandemic when consumer habits
really changed. People preferred

your

to stay at home rather than eat out.
They were able to buy good food
and spend less money by eating
and drinking at home, while also
staying safe from the pandemic.

Even though the pandemic days
have passed, the comfort and rela-
tively low budget for takeout con-
tinues to be appealing unless there
is something special to do that is
affordable, different, and also fun.
People are not going out to spend
big dollars for the same old places
ofyesteryear. New experiences are
what they want.

One new and different concept
in Boston bringing diners out is
CraftFood Halls,communal dining
spaces featuringa curated selection
of food and beverage vendors in a
relaxed and entertaining environ-
ment — a near-perfect fit for the

LAND DEVELOPMENT

Begins with Us......

Watertown ~ Arsenal Yar

changing preferences and budgets
of post-pandemic diners.

Craft Food Halls have been
popping up across Boston for a
few years, with five currently in
operation. These halls are large, in-
formal spaces where specialty food
vendors offer a variety of dining
and drinking options. Moreover,
whatis special isthateach food hall
has its own unique vibe, reflecting
the community and neighborhood
it serves. For example, the Time
Out Market in Fenway features a
mix of local vendors in a contem-
porary, cool environment. High
StreetPlaceinthe Financial District
offers a more upscale experience
withchampagne vendingmachines
and sleek, shiny vendor spaces,
and Cambridge Craft Food Hall
at Alewife has a down-home vibe

R]

It is a new era, and we should rethink the large, high-rent
restaurants with smaller-spaced new concepts. This way,
rents can be lower, as well as prices for the consumer. /It
is also more interesting to have several small specialty
restaurants close together than one big restaurant with
rows of tables and chairs and no special ambiance. Food

halls are just the beginning.

with Adirondack chairs and rustic
benches with artisanal pizza and
beer.
Theideabehind Craft Food Halls
is to create a communal gathering
spot for social interaction, making
them more than just a place to
eat — they’re a place to hang out
and participate in events like live
music, chef demonstrations, and
wine tastings. Food options are

OC

& ASSOCIATES, INC.

Land Development

Masterplanning
Feasibility Studies
Zoning Analysis

Due Diligence Reports

Land Surveying Services
Permits & Approvals

Cost Estimating

Construction Documents

Construction Phase Services

T

—

e

,%Inwy ~ Lakeway Comumons

[

RJO’CONNELL & ASSOCIATES, INC.
CIVIL ENGINEERS, SURVEYORS & LAND PLANNERS

Rich.OConnell@rjoconnell.com

80 Montvale Ave., Suite 201 + Stoneham, MA 02180 + ph 781-279-0180
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diverse, providing something for
all members of a family or other
group whether they are craving
New England classics like lobster
rolls, international flavors like su-
shi, or just burgers and fries.

Sustainability and innovation
are key components of Boston’s
Craft Food Halls. Many vendors
emphasize local and artisanal prod-
ucts, with eco-friendly packaging
and ingredients from local farms.
Some food halls provide space for
innovation and experimentation
like virtual kitchens or shared
kitchen spaces for new chefs.

Boston’s Craft Food Halls fit
well into the current city-wide
initiative to reinvigorate the city’s
nightlife and entertainment scene.
This new program focuses on
neighborhoods with incentives to
create festivals, entertainment ven-
ues, and lively commercial streets
specifically for evening activities.
Happily, this includes making it
easier to obtain alcoholic beverage
permits and licenses.

If successful, businesses will
stay open into the evening, bring-
ing more revenue to the business
and taxes for the city. Moreover, it
might create a trend and stimulate
similar action in other cities and
towns in the region.

At the end of the day, Boston’s
CraftFood Hallsare aboutcreating
new and different, affordable din-
ing and entertainment options and
makingthemlocalineachlocation.
The food hall concept should also
energize new chefs and owners to
bring new concepts to market. In
many ways, eating out is entertain-
mentwithout doing the dishes, and
once people sample the joys, there
is no turning back.

It is a new era, and we should
rethink the large, high-rent restau-
rants with smaller-spaced new
concepts. This way, rents can be
lower, as well as prices for the
consumer. It is also more interest-
ing to have several small specialty
restaurants close together than one
big restaurant with rows of tables
andchairsand no specialambiance.
Food halls are just the beginning.

Carol Todreas is retail consultant
for Todreas Hanley Associates,
Cambridge, Mass.
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The Street Chestnut Hill adds eight
retailers for the upcoming season

CHESTNUT HILL, MA Following the
debut of its newest building at
27 Boylston St. and a first wave
of openings in June, including
Alo, Arc’teryx, Reformation,
[solidcore], and more. The Street
Chestnut Hill is welcoming eight
additional retailers, eateries, and
wellness & medical spaces this
season. New England’s premier
confection and chocolate maker
Bridgewater Chocolate, the new
office of New England OB-GYN
Associates and global fine jewelry
brand Mejuri are now open. In the
coming weeks, women’s fashion
brand M.M.LaFleur will open
and The Street will unveil the
redesigned Chestnut Hill location
of local flower shop Winston
Flowers. The Street’s dining
options will also expand with the
addition oflocal health forwardand
woman-owned café Pink Carrot,
offering wholesome, delicious
meals and a debut kids’ menu.
Infrared sauna and cold plunge
studio SWTHZ (SweatHouz) and
global leader in ethically sourced
finejewelry Brilliant Earth opened
in September.

Onyx Boutique,alocally owned
women’s luxury multi-brand bou-
tique that hosted a pop-up at The
Street in 2023, will open a per-
manent storefront at 27 Boylston
St., featuring sought-after brands
including STAUD, GANNI, Lin-
gua Franca, and SMYTHE. Other
businesses coming soon include
modern American menswear
designer Todd Snyder, Boston
Center — Aesthetics for the Face
& Body, specializing in plastic
surgery and cosmetic dermatology,
stretch studio LYMBR, and Nava
Health, offering personalized well-
ness plans that promote optimized
health and longevity.

“It has been an exceptionally
special season for us as we intro-

Faherty opens at
Derby Street Shops

HINGHAM, MA Derby Street Shops
welcomes the arrival of surf
inspired clothing brand, Faherty.
Faherty’s new location offers
men’sand women'’s clothing, from
softloungewear to elevated ward-
robe essentials like its popular sun
washed tees and legend sweater
shirts, along with accessories.

Faherty hosted a special grand
opening celebration on Saturday,
September 14 at 94 Derby St.,
Suite 243, next to LOFT. Guests
shopped Faherty’s latest collec-
tion while learning more about
the brand and receive style tips
from Faherty’s co-founder, Alex
Faherty. Shoppers enjoyed live
music, gift card raffles, refresh-
ments and more.

MDK REALTY

Marc D. Koenig, Principal

C: 617-645-3636 marc@mdkrealty.net

Photo credit Haley Abram

duced ournew building, and withit,
overadozen incredible businesses
to our community. We’re thrilled
to keep this momentum going into
the fall and look forward to cele-
brating these beloved local and na-
tional brands with both long-time
guests of The Street and new faces

discovering us for the first time.
From women’s and men’s fashion
favorites, to best-in-class wellness
andmedical uses, to charming local
eateries, there are so many ways to
spend the day at The Street,” said
Paige Steinberg, general manager
of The Street Chestnut Hill.

Development, Investment, Brokerage, Site
Selection, Land and Mixed Use Developments

SEEKING MULTI-FAMILY AND RETAIL SITES
FOR DEVELOPMENT

Current Tenant Assignments:

National adult themed retail store looking for
free standing 2,500+ s/f buildings with

highway visibility in major retail areas.

FOR SALE

Multi-Family Development Sites in Kingston/Plymouth
with 54-300 unit potential.

RETAIL TRENDS & DEVELOPMENT
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SPAGE AVAILABLE GUIDE

NAME OF CENTER LOCATION SIZE OF UNIT AVAILABLE | ADJACENT STORES KEY TENANT CONTACT
Main Street Shopping Center | 1550 sao0sr | YSPMO | oug prgrmagy Froperty Pros
Rtes. 1A & 27, Walpole Center 617-566-1110, Fax; 617-879-1900
. Ocean State Job Lot . . .
Medway Plaza Shopping Center CBD Releaf O'Reilly Auto Parts Diversified Funding Inc.
98 Main Street (Route #109) 1,545 RSF Ad Print Bank of America Patricia Holland
Medway, MA Rocky’s Hardware 781-389-3862
19,000 SF dividaple | H1aroor Freight Tools Staples, BEST BROKERS

New London Shopping Center

[-95 New London, CT

Citizens Bank
Texas Roadhouse

Burlington Coat

Daniel Del Grosso
860-443-2003

The New Village Plaza
375 Putnam Pike (Route #44)

3,000, 1,350 1,080 RSF

Yamato Steakhouse

D’Angelo’s

Diversified Funding Inc.

Adjacent to the Crossing at Smithfield Ace Wood Flooring Domino’s Pizza I;%t?céagg(gggg
Smithfield, RI
Shopperstown VS
30,000 SF Johel Real |
Corner Rt. 44 - Taunton Ave. & 5.4.000 SF Washington Trust | Shaw’s Supermarket obel Realty, Inc.
Rt. 1A Pawtucket Ave. - H&R Block 781-329-5090
East Providence, Rl
15,000-30,000 SF Avail 15,000-30,000 SF AJ Wright,
Webster Square Plaza - A.J. Wright Shaw's Beal and Company, Inc.
Worcester, MA 2000 5F Aalebl FY.E 2,000 SF New Bldg Steve N. Faber, Mike Tammaro
’ In new bidg. T ' ' 617-451-2100 ext. 223
. Starbucks Stop & Shop Progressive Realty
Westhorough Shopping Center 1 500 SF.7 000 SF Dress Bam Marshalls Consultants
Rt. 9 Lyman St. Westborough, MA ’ ’ Tatnuck HomeGoods 508-366-4163
Booksellers Staples

www.westboroughshoppingcenter.com

RETAILER SPAGE SEEKING GUIDE

# PLANNED
TENANT LOCATION TYPE OF SPACE SIZE # OF STORES | OVER THE NEXT CONTACT
In-Line, Pad. or Northeast Retail leasmf &
\LaSSACUSEIS, | Existing Buidings 6,000 - 8 5 Management Company, [LC
iy in high traffic 10,000 SF Daniel Plotiin
’ retail areas 360 Bloomfield Ave., Windsor, CT 06095
860-683-9000, Fax 860-683-1600
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SEAVER

CONSTRUCTION, INC.

TRUSTED CONSTRUCTION PROFESSIONALS SINCE 1985

INDUSTRIAL/CANNABIS COMMERCIAL LIFE SCIENCE/HEALTHCARE
- sl = = * w =
s ] - B F . . = '_ £ i g -
— J . ‘ ,f: - | — o4 - sy

=
e

215 LEXINGTON STREET, WOBURN, MA 01801

P:781.935.0130 F:781.935.0048
www.seaverconstruction.com info@seaverconstruction.com
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FIRST WE SHAPE OUR PLACES.

THEN THEY SHAPE OUR COMMUNITIES
FOR GENERATIONS TO COME.

We believe that the shape of retail is always
changing — but that it will always besa vital
center of community life. At EDENS, we are
committed.to building vibrant, beautiful and
engaging-plaees. Throughout every step of our
process= from.groundbreaking to crafting a
sophisticated mix of retailersto design — we
remain determined to build spaces that serve
the community.

6 EDENS

www.EDENS.com
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CAFEF COD
Cernlerwille

3 o T
René . SLoyant, Inc.
REAL ESTATE MANAGEMENT

(REAL ESTATE MANAGEMENT)

Post Office Square,
20F Camp Opechee Road
Centerville, MA 02632
Tel: 508-775-0079
Fax: 508-778-5688

rene@poyantrealestate.com

NDO D

MSH ARCHITECTURE
ASSOCIATES

(617) 964-9812
il www.condodocuments.com

Commercial Lease Opportunity
Hyannis Financial District

New Construction ¢ First Building off Exit 6,
Route 6, on Route 132 Southbound

Lakeside Commons, 1575 lyannough Rd., Hyannis.

AVAILABLE NOW.
+ All new construction +2.27 acres of land
+ 800 sf to 2,000 sf * 5-7 year lease terms

+ Up to 4 suites available 31 parking spaces
+ Lobby, elevator, central staircase

+ $24-$27 per sf NNN (includes $25 build-out
allowance)

Contact: John Shields
508-776-0312
jshields@therealtyadvisory.com

(NG, (4NG. (NG (NG, (NG, (NG (HNG

Major 45 Unit Franchisee Expanding in New England

MASS Eastern Mass - from Boston North and West to Rte. 495,

from Boston South including all of Cape Cod
NH Entire State

MAINE  From NH line to Mid-State NORTHERN NEW ENGLAND'S

TRUSTED COMMERCIAL EXPERTS

LAND SIZE: Minimum 3/4 acre buildable

BUILDING SIZE: 2,600 s.f. to 3,500 s.f. - 40-80 seats with drive-thru
DEAL TYPE: Purchase or Ground Lease

Call Us Today: 833-746-6479

Exclusive Franchisee Broker: Mark Shair
M&J Associates, Inc. - Tel: 617-454-1030
Email: mshair1943@gmail.com

FOR LEASE

AUBURN, MA
EASTON, MA ?
507 Foundry Street/ OFFICE / WAREHOUSE
Route 106
Office/Retail/Restaurant

Building Total 5,625 S.F.
o First Floor: 2,529 S.F.
e Site: 40,106 S.F.

High Visibility, 24,000 VPD.
ATM Pad is Available Surrognded by major retailers, OFFICE SPACE
Building Fully Leased businesses and restaurants

________________________________________________________________________ 10,000, 5,000, 2,500 & 1,500 sf
PRIME FAST FOOD LOCATION WAREHOUSE SPACE

RAYN HAM MA 5,000 Sf, 10,000 sf
’ 15,000 sf, 20,000 sf
890 Broadway, Rte. 138 35,000 sf & 50,000 sf
1 1/EZaSKcE:‘Ce(s:e738uti(l)t ‘:255uit § Convenient access to 1-190, 290, 395,
’ -10- § 495, Mass Pike & Rtes. 20 & 146

Retail/Commercial. Potential Strip Plaza s
High Visibility, 35,000 VPD $ call 978-365-4585

g;g AUBURN INDUSTRIAL DEV. CORP.

www.aidc.com

Population: 3 Miles - 21,221
5 Miles - 68,405

e PRIME FAST FOOD
Pﬁ\' LOCATION FOR SALE
\J k\\‘ TAUNTON, MA Ideal Apartment/Condo Conversion
[ o \M) 293-297 Winthrop St. $935,000
p‘gﬁ Built-to-Suit

2.06 Acres
257 ft frontage on Rt. 44

FAST FOOD - MEDICAL - RETAIL
WEST BRIDGEWATER, MA
499 W. Center Street
Rt. 106 w/convenient access to Rt. 24
35,000 S.F. + Build-to Suit
High Visibility, 30,000 VPD
3 Mile Population, 14,907
5 Mile Population, 97,955

14 Grove St. Peterborough, NH
+ 11,782 SF bldg. situated on .21 Acres
* In the heart of Downtown Peterborough
+ 12 on-site parking spaces, shared elevator
WEST CENTER STREET - ROUTE 106

+ Major renovation completed in 1987
William J. Adams, Principal

Phone: 508-889-4577 603-880-6655

wja@wjadev.com

www.prolmanrealty.com
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New England

For Sale

Lease

Wanted

FOR SALE/LEASE

Cambridge, MA

950 Mass Avenue
Between Harvard
and Central Squares
2% cobroke

Optional Delayed Sale
Closing based on:

+ 10% Down Payment

+4.6% Mortgage Rate

« Buyer-Controlled
Closing Date

Commercial Condo Unit - 3,481 sq. ft.

Price: $2,795,000
Lease Rate: $45 p.s.f. NNN

Now Includes 3 Deeded Parking Spaces

Potential uses include
office, retail, lab, medical /clinical,
and restaurant/café.
Currently Fully Built Out as
Office/Lab/Medical

Boston Site Finders

Tel: (888) 669-3332 Ext. 1
Email: bsf@centralrealestate.net

At Home - In the

Office - On the Move

Appear in the largest weekly commercial/investment
newspaper in the country online! www.nerej.com
Includes direct link to your
website or email address

BILLBOARD ADVERTISING AD RATES

Name

Company

Address

City

State Zip

Phone Fax

E-Mail

Web Address

Single Block Double Block
23/8"x35/8" 5"x35/8" VISA

Once $95 / Twice $160 Once $160 / Twice $280
[ 5 issues $575 :@

[ 5 issues $300
(1 Prepay Check / Charge $250 [d Prepay Check/Charge $475

New England Real Estate Journal is published every Friday. You may change copy during scheduled run.
Other Rates & Sizes Available

Single Block
23/8"x35/8"

|
Double Block
5"x35/8"

Karen Dowell - kdowell@nerej.com
781-878-4540 x254 « Fax 781-871-1853 « www.nerej.com
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New England Auctioneers Specializing in

Commercial/Industrial Real Estate

SPECIALIZING in
COMMERCIAL, RESIDENTIAL &
INDUSTRIAL REAL ESTATE

www.JSJauctions.com

NAA

Auctioueer

(-«,l “A team built to serve”
iy 800.639.1810

45 Exeter Road, P.O. Box 400, Epping, NH 03042
NH Lic. #2279 MA Lic. #838 ME Lic. #818 VT Lic. #638

SULLIVAN

SULLIVAN

AUCTIONEERS - LLC

A Trusted Leader in
Commercial & Residential
Real Estate Auctions.

The Professional
Difference Matters

Marianne Sullivan
President, Lead Auctioneer

TRANZON AUCTION PROPERTIES
SERVING CLIENTS IN NEW ENGLAND,
NEW JERSEY & UPSTATE NEW YORK

WITH OFFICES IN: PORTLAND, MAINE,
WAKEFIELD, MASSACHUSETTS
WESTPORT, CONNECTICUT,
KENMORE, NEW YORK
SOMERSET, NEW JERSEY

207-775-4300
www.tranzon.com

- Professional

- Knowledgeable

Bringing Buyers and Sellers Together

« Foreclosures

“Experience and

e Private Owner Sales

o Bankruptcies o Condominium Liens dedication Workmg
o Secured Party & Commissioner’s Sales for you 7
« Commercial & Residential sales

“PESCO” has been New England’s preeminent
auction and appraisal firm throughout our
60 years in business, since oopening in 1963.
We are committed to delivering the
highest qualty real estate and equipment auctions
as well as appraisal services to our clients
for SUPERIOR results.

144 Centre Street, Holbrook, MA 02343
Tel: 617-227-6553

Contact: Robert Marcus
Robertm@rmre.com

42 Glen Avenue, Newton, MA 02459

MA Lic. #AU0100023

617-277-1116

Visit our website at www.pesco.com
MA Lic 295, N.H. 2508, R.I. 4035, VT 057-0002204

THE SULLIVAN COMPANIES

** Celebrating 15 years **
MASSACHUSETTS | NEW HAMPSHIRE | RHODE ISLAND

SULLIVAN 4
3 PATRIOT %

Auctioneers LLc

PatriotAuctioneers.com
(508) 833-6333

SULLIVAN

AUCTIONEERS « LLC

Sullivan-Auctioneers.com
(617) 350-7700

Corporate Office
31 Capital Drive
West Springfield, MA 01089
(413) 733-5238 - Fax 731-5946
MA Auc. Lic. #161

Branch Office
P.O. BOX 247
Malvern (Philadelphia), PA 19355
(610) 853-6655 - Fax 853-6633

PA Auc. Lic. # AY-000241-L
“Established in 1932”

- INDUSTRIAL PLANTS - MACHINERY - CONSTRUCTION EQUIPMENT -

- COMMERCIAL, INDUSTRIAL & RESIDENTIAL REAL ESTATE -

TOLL FREE 1-877-POSNIK-1 (767-6451)

visit our website at www.posnik.com Email us at info@posnik.com

You too can be included with these specialists in Auctions ...

Contact Karen Dowell today!
781-878-4540 x254 |

Don’t miss out!

kdowell@nerej.com
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FOR IMMEDIATE SALE

By Order of the Receiver, Elizabeth A. Lonardo, Esq.

LITTLE COMPTON, RI
5.3 ACRE DEVELOPMENT OPPORTUNITY

The Real Estate consists of two lots located in Little Compton, Rhode Island
Formerly known as RL Flounders restaurant.

- 90 Pottersville Road - 3.2 Acres of land with
approximately 5,000 sf structure
including 558 sf 2nd floor office space

- 88 Pottersville Road - Approximately 2.1 Acres
of land with 924 sf mobile home

The Receiver has received an offer of $625,000.00, subject to higher or
better offers and Court approval. A sale hearing is scheduled for October
7, 2024, at 9:30 a.m. before the Rhode Island Superior Court, Out-County
Business Calendar sitting at the Newport County Superior Court. Any
party may attend the sale hearing and present a higher or better
competing offer. Any competing offers must be accompanied by a five
percent (5%) deposit.

FOR MORE INFO OR A BID PACKAGE CONTACT THE RECEIVER:

Elizabeth A. Lonardo, Esq., Receiver
LONARDO FORTE & TRUDEAU, LLP

2980 West Shore Road., Warwick, Rl 02886
(T) 401.542-4100 Ext. 701 (E) elonardo@alftlaw.com
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Real Estate AUCTION

13,744+sf Commercial Space in 2 Buildings
In Opportunity & Enterprise Zones

138-142 & 146 Main St., Norwich, CT

Selling in the Entirety Only
Wednesday, October 2 at 12pm On-site
Preview: Wednesday, September 25 (11am-1pm)
Info, Terms, Broker Registration & More at:
JJManning.com
800.521.0111

CT REB.0790057 & CT REB.0751794

MA Lic #107

SULLIVAN
SULLIVAN

AUCTIONEERS « LLC

— 8

ON-SITE FORECLOSURE AUCTION

FALL RIVER
1,256+ SF RETAIL BUILDING

Currently Used For Ice GCream Shop

270 Seabury Street

Tuesday, October 8 at 11AM

2,565+ SF lot with single-story building & 2 garage spaces
Mortgage Reference: Bristol Cty (Fall River) Book 11084, Page 323

** Sold subject to prior mortgage dated 12/10/21 in Book 10848, Page 320.

Terms of Sale: $10,000 deposit required by bank check at the time & place of sale w/additional deposit
to bring total deposit up to 10% of the purchase price within 5 business days, balance due 30 days.
Other terms, if any, announced at auction. Property sold “AS IS’ Auctioneer makes no representations
as to the accuracy of the information contained herein. Please call or visit web for more info.
Lauren A. Solar, Esq., Hackett Feinberg P.C., Atty. for mortgagee.

Sullivan-Auctioneers.com ¢ 617-350-7700

- [

-
f
|

1

[ =
——1

531 Tipton Rock Rd.

0 High Street 0 Mill Street

554 South Street

HELD AT TOWN HALL, 41 ELM STREET

THIRTEEN PROPERTIES

This live public auction features a variety of properties
throughout town. Ideal for builders and investors.

¢ 554 South St. - Warehouse

¢ 531 Tipton Rock Rd. - Single Family
¢ 36 Thomas St. - Single Family

¢ Hilltop Dr. - 2 Contiguous Parcels

e Mill St. - Development Site

¢ North Woodstock Rd. - Land Parcel
e Grace Ln. - 3 Contiguous Land Parcels

Visit Website for Property Details and Terms.

° High St. - Land Parcel

¢ Hamilton St. - Land Parcel
¢ Hilltop Dr. - Land Parcel

¢ Ashland Ave. - Land Parcel
® Main St. - Commercial Parcel
¢ Cross St. - Garage

Real Estate Foreclosure Auctions

~ Sea Latch Inn ~
Auction 24-120 ~ Sea Latch Inn, 82-Room Ocean View Lodging Complex,
277 Long Beach Ave.
Auction 24-121 ~ 2.55+/- Acre Development Parcel,
11 Webber Rd.
Across From Long Sands Beach

York Beach, Maine

AUCTION DATE: Thur., Oct. 17, 2024 at 2PM
Both properties to be sold from the Sea Latch Inn

PREVIEW DATE: Wed., Oct. 2, 2024 from 12-2PM

Contact Auctioneer’s office to schedule an appointment.

e ) - e 3 > s ) h

erms: For Terms and a Property Information
Package visit KeenanAuction.com or call (207)
Portland, ME 04102 885-5100 and request by auction number 24-
207-885-5100 120/121. Richard J. Keenan #236. Our 52" Year

Keenan Auction Co., Inc.
2063 Congress Street

Auction
Companye®

info@keenanauction.com and 8,692 & 8,693 Auctions.
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LOt for Sale 4.09 acres

40 Dunham Ridge | Directly abutting Route 128 in Beverly

Fully Permitted Residential
Development Opportunlty

Technology Park

Rendering by ICON Architecture

- Easy highway access
- Fully permitted for up to 160 housing units

- Appealing location for 55+ housing,
condominiums, or apartments

« One mile from Whole Foods, Caffé Nero,
and other amenities at North Shore
Crossing

- Proximate to North Beverly Commuter
Rail Station, Beverly Airport, and Beverly
Hospital

- Walking distance to North Shore Music
Theatre

Presenting a unique opportunity to
acquire 4-plus acres with prominent
highway frontage on Route 128. The
highly desirable site at 40 Dunham

Ridge is ready for immediate Commercial Deve]opment
Opportunlty

construction for either residential or
commercial development.

DUNHAM|r pGE

SALEM NEWS.

Business neighbors of Dunham
Ridge include New England Biolabs,
Harmonic Drive, Microline Surgical,
Appleby & Wyman, North Shore Music
Theatre, and more.

Possible site layout

Area Amenities - Direct visibility from Route 128

- Opportunity for prominent presence for
a North Shore business

)
4’7 CAFFE Chelian o — ; 0 Convenient high f
drv . ghway access for
/ N ERO Q Orthodontics — / bar DUNKIN employees and clients

BANK OF AMERICA

@
G Panera PRAXIS

BREAD"

- Adjacent to Dunham Ridge, a first-class
office, research, lab, medical, and light
manufacturing campus operated by
Cummings Properties

_—, .
— Cummi ngs Contact Steve Drohosky at sid@cummings.com or 978-922-9000

Locations in: Andover | Beverly | Burlington | Marlborough | Medford | Somerville | Stoneham | Sudbury | Wakefield | Wilmington | Woburn
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